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Yacre 1  YIIPAJKHEHMUSA

YIIPA’KHEHME 1
v Iloxn0epuTe BAPHAHTHBIE COOTBETCTBHS BbIIEJIEHHBIM CJIOBAM.

1. Whether in national politics or in everyday interaction, people in power get to
impose their metaphors.

2. Private economic power differs from the public power of the state.

3. This could be achieved by the installation of more effective control equipment on
power plants.

4. When I want to listen to a record for pleasure I usually choose a disc made over 30
years ago.

5. According to the latest police records the crime rate is growing.

6. The UN records are published in UN official languages.

7. This is becoming a standard practice among many community groups throughout
the USA who have property to protect.

8. The final part of the project was Community Service.

9. They were the members of a rural community.

10. Life is very flat in a small village.

11. His flat mind couldn't cope with the task.

12. Use flat pan for cooking this dish.

13. The lawyer hasn't yet formed a clear view of the case.

14. The attaché case was opened and its content was transferred to a new case.

15. The actual interpretation chosen by people is guided by context — in this case
most would choose the second meaning.

YIIPA’KHEHME 2
v IlepeBenTe HHTEPHAIMOHAILHbBIE U MICEBIOMHTEPHALMOHAIbHbBIE CJI0BA.

1. We shall see who is really the Tory's champion political fighter.

2. This list is rather accurate.

3. Everybody congratulated the parents on their son's academic success.

4. She continued to mourn her husband, that gallant gentleman whom she had loved
so much.

5. There was something bizarre about him, frightening and at the same time pathetic.
6. The elder lady was enveloped in a costly velvet shawl.

7. A good journalist should have the qualities of sympathy and an inquiring mind.

8. He decided to change into his regular clothes.

9. Mark Twain worked as pilot on ships going up and down the Mississippi.

10. You shouldn't bring her flowers every time — that's really extravagant.

11. Part of the action in "Gone with the Wind" takes place during the Reconstruction.
12. I felt like a servant sometimes.

13. But the rest seemed to belong to another artist.

14. There was a gymnasium equipped with ropes, Indian clubs, parallel bars and
fencing equipment.


http://www.multitran.ru/c/m.exe?t=3329376_1_2&s1=the%20lawyer%20hasn%27t%20yet%20formed%20a%20clear%20view%20of%20the%20case

YITIPA’KHEHUE 3
v IloxOepure pycckHe COOTBETCTBHS K MMeHAM COOCTBeHHbIM. Onpeneanre, B
KAKMX CJIy4asX YMeCTHO NPUMEHUTh TPAHCKPUILIMIO, a B KAaKHX
TPaHCJIAUTEPALHUIO.

The Guardian, the Daily Worker, Mirror, The Wall Street Journal, Houston
Chronicle, The Vancouver Sun, The Australian, New Zealand Herald, Starcom
MediaVest Group Worldwide, Pulitzer Prize, Pearson, Penguin Random House,
Financial Times Group, Vox Media, Hitachi Ltd, Dell Publishing Co. Inc.;

Wordsworth, Horatio, Newcastle, Dover, Plymouth, Hastings, Northampton,
Leicester, Warwickshire, Worsborough, Phoenix, Baltimore, Wyoming, Edward the
Confessor, William the Conqueror, Victoria Station, Baker Street, Lake District, Zeus,
Tower Bridge, Greenwich Village, Carnegie Hall, Jefferson Memorial, Lake Superior.

YINPA’KHEHHUE 4
v IlepeBeante  MpEeNIOKeHUsT  C
COYETAHUSMHU.

. An attempted overthrow in Haiti failed.

NMpPEMO3UTUBHBIMHA anI/IﬁyTI/IBHI)IMI/I

1
2. The company's success is mostly due to the administrative efficiency.
3. Gun control is now one of the hottest issues in the USA.

4. After his marriage he resolutely stayed a one-woman man.
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. He gave her a good-to-see-you smile.

. Momma was staring at her with wide my-ears-are-deceiving-me-eyes.
7. That kind I-already-know-but-would-like-some-confirmation statement is the

oldest reporter's ploy in the book.
8. "Yes, mummy"

, — he was using his best-little-boy-in-the-world voice.

9. He said it with a nervous bad-boy-at-the-back-of-the-classroom giggle.
10. There was a wouldja-mind-lettin-us-do-our-job undertone in his voice.

YIIPAYKHEHMUE 5

v HaﬁunTe PYCCKHE COOTBETCTBUA AHIJINIICKUM (l)pa3COJ10FI/I‘IeCKI/IM ¢INHNIaAM

(DE).

1. to get up on the wrong side of the bed
2. to make a mountain out of a molehill
3. to have green fingers / a green thumb
4. to shed crocodile’s tears
5. to beat the bird in the eye
6. that remains to be seen
7. can’t keep a secret, talk too much

8. to plough the sands

9. to pour like cats and dogs

10. between the devil and the black sea

a) CKOpOTaTh BpeMs

b) HOCUTH BOIYy B peliere

C) sA3BIK 0€3 KocTel

d) Mex 1y MOJIOTOM U HaKOBaJlbHEH
€) JINTh KaK U3 Bejpa

f) noxJyblii HOMEp

g) UMETh JIETKYIO PYKY

h) nenate U3 Myxu cioHa

1) He B OpOBb, a B rfa3

J) TUTh KPOKOIUIIOBHI CJI€3bI


http://elf-english.ru/goto/http:/www.mirror.co.uk/
http://elf-english.ru/goto/http:/europe.wsj.com/home-page
http://elf-english.ru/goto/http:/www.chron.com/
http://elf-english.ru/goto/http:/www.chron.com/
http://elf-english.ru/goto/http:/www.vancouversun.com/
http://elf-english.ru/goto/http:/www.theaustralian.com.au/
http://elf-english.ru/goto/http:/www.nzherald.co.nz/
http://elf-english.ru/goto/http:/www.ft.com/uk/world/uk
http://elf-english.ru/goto/http:/www.guardian.co.uk/

11. to kill the time k) BcTaTh HE C TOM HOTH
12. non-starter; dead end 1) 6abymika HagBOE CKa3aja

v Coenunure Ha4aao u konen @K u nepeseanre ee.

A good beginning the mice will play

A bird in the hand with eating

Business before in the dark

When the cat is away makes a good ending
All cats are grey is worth two in the bush
Charity begins pleasure

The appetite comes at home

As you make your bed so you must lie on it

YIIPA’)KHEHHE 6
v IlepeBeauTe peajnu, 00pamasich K ONMMCAHUIO, €CJIH ITO HEOOXO0MMO.

Cy06o0THuK, 3acTonbe, 3AI'C, nmoM oTapixa, XpylleBKa, KOMHaTa Ha OOIIeH
KyXHe, padounii OCEIIOK, MUKPOPaioH, MEIaINCT, OOpII, KBac, OKPOIIKa, OpaTh BO
Bcto MIBaHOBCKY10, Jaya, OoraThIph, *KeHa JekabpucTta, aenosiuHa, Kiyo Becenbix u
Haxomquussix, [{apeBHa-HeCMeEsTHA.

YIIPA’KHEHUE 7
v IlepeBeanTe 3aroJ10BKH MeIHATEKCTOB, 00paIasch K KOHTEKCTY.

Declaration of Independents
In the next Congress, it’s likely that the fastest-growing, most open-minded and least-
partisan group of voters in the country will have no say.
The Animal Whisperer
A giraffe overcoming an eating problem. Harbor seals being prepared for an eye
exam. How one behaviorist attends to their needs.
Australia was 'unsettled*, says PM

Tony Abbott says country owes existence to British investment in unsettled land.

When in Rome, don't drive as the Romans do — and get the right cover
Italy tops the charts for insurance claims by British drivers abroad so the right policy
is essential.

Juventus make a molehill out of a mountain

With three rounds of the season to go, Juve's 'Himalayan' lead has been whittled
down from 14 points to three. James Richardson rounds up the latest stuff of Fabio
Capello's nightmares.

Some states get cold feet as Common Core testing draws near
Beginning in March, more than four million students will serve as guinea pigs for the
English and math tests for the Common Core, a set of standards adopted by almost
every state that map out what students should know and be able to do in each grade.


http://www.nytimes.com/2014/07/04/opinion/timothy-egan-declaration-of-independents.html?ref=opinion
http://www.nytimes.com/video/magazine/100000002976031/the-animal-whisperer.html
http://www.theguardian.com/world/2014/jul/04/tony-abbott-says-australia-was-unsettled-before-british-arrived

Welfare cuts: Crying over spilt milk
The £59m which will now continue being spent on free milk will very possibly be
drained away from an essential service.

YIIPA’KHEHHUE 8
v Ipennoxkure BapuanThl nepesoga ®F B ciieayromux npeaioKeHusix.

. The police hopes to catch the criminals red-handed.

. He smiled winningly and started to pull the wool over her eyes.

. She made a habit of covering all bases.

. He wisely took a decision to let the sleeping dog lie.

. I must give them the cold shoulder or he will be pestering me eternally.

I should have guessed she was in a family way but I didn't.

. I don't think this fellow can say boo to a goose.

. Her words rang some kind of bell in his mind.

9. If you want a divorce it is not very wise to go on seeing her. One can't run with the
hare and hunt with the hounds.

10. Morgan, with her eternal determination to have everything all ways and eat all
cakes and have them too, has been appealing to her sister to go on loving her in spite
of everything that had happened.

0NN AW~

YIIPA’KHEHUE 9
v IIpeasiosKuTe BADHAHTHI Mepeaadn HHBEPCHH.

1. Gladly would we now consent to the terms we once rejected.

2. "God, the black eye I am going to have tomorrow", he thought.

3. Jason nodded. "I know". And know he did.

4. He has dreamed for years about going to Paris, and now in Paris he was.

5. Ralph moaned faintly. Tired though he was, he could not relax and fall into a well
of sleep for fear of the tribe.

6. Never a word did he say of the honest Liverpool manufacturer from whom he
inherited his fortune.

7. What was going to become of my life I didn't know, but it didn't seem to matter
much.

8. Talent he certainly has, money he has none.

9. Open flew the gate and in came the carriage.

10. Out came the chaise — in went the horses — on sprang the boys — in got the
travelers.

YIOPA’KHEHHE 10
v TlepeBeauTe MpeII0KeHUsI, COAEP/KAINNE MACCHBHBIE KOHCTPYKIHH.

1. A message can be interpreted in various ways, depending on the readers’
background.



2. Brands are built on symbolic imagery and visuals and are designed to convey the
marketing values of a company.

3. Recognizable images of coffee and brandy were presented in printed
advertisements.

4. Abstract film, and other kinds of experimental film made in America, have always
been marginalized.

5. A catchphrase, ‘surrender to your senses’, of ‘Nestle Double Blend hot chocolate’
is announced by a male announcer.

6. Nothing else is known of these four lawmen, not even the period in which they are
supposed to have lived.

7. Camera-ready copy is any material to be photographed by the printer for
reproduction without further changes. It is also called a mechanical.

8. Parallels between video and Pop Art are often remarked upon.

9. The budget which has been set should be monitored regularly and used as a basis
for taking corrective action if needed.

10.  This paper was first published in another edition, and is reprinted here with the
permission of the editors.

v IlepeBeanute Ha ASI, 3aMeHsisi aKTHBHYIO KOHCTPYKIHIO ACCHBHOM.

1. Hag yenoBeuecTBOM HaBHCIIA yIpO3a CAMOYHUUTOKEHHUS.

2. CornameHue moAnMMCcaIl BOCEMb CTPaH €BPOIIEHCKOI0 COOOIIEeCTRA.

3. 3a nmocnegHee BpeMs apiaMeHT IPUHSIT Psil BaXKHBIX PEIICHHUIA.

4. Bce nroau MOJIb3YIOTCSI OJITMHAKOBBIM IPABOM Ha 3alllUTy 3aKOHA.

5. IIpotuB 3TOrO0 MIIaHa BBICTYNAOT Malible cTpaHbl EBponeiickoro Coto3a.

YIIPA’KHEHMUE 11
v’ IlepeBeauTe KOHCTPYKIUH ¢ HHPHUHATHBOM.

1. Advertisers expect the receiver to understand the sign and what it stands for.

2. He waited all evening for something to be said to him.

3. I'said I intended to go to the Daily Gazette office and tell them the whole story.

4. The next call came from Paris. It was so clear that the editor might be calling from
the next room.

5.1 looked up with interest at the new face in the lantern-light. He might have
stepped out of the pages of "Jessy James".

6. Spanish authorities have confiscated copies of last month's edition of "Working
Youth". No reason for the action was given, but it was believed to have resulted from
an article discussing sackings in a Madrid motor factory.

7. The life we knew and loved had gone never to return.

8. He returned on tiptoes to his seat to find the boy was still asleep.

9. A great politician is a man who does not interpret the world in which he intends to
act on the basis of appearances ... he is a man who is capable at all times of making
sense of the various motive forces which combine to produce historical events, and
which when analyzed provide a perspective on the future.
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10. The teacher entered the classroom to see no students in.

YIIPA’KHEHMUE 12
v’ IlepeBeaure, o0pamasi BHUMAaHHE HA HHPUHUTHBLI B PA3JIHYHBLIX (PYHKIHSAX:

a) mo/ie;Kanero Wi 00CTosiTeJIbCTBA LeJIn

1. JIsis TOro 4ToOBI MOHATH COOOIIEHNE, HEOOXO0IUMO €ro IEKOAUPOBATh.

2. O0ecneueHrEe YKOHOMHYECKOM CBOOOIBI — TJIABHAS, €CJIM HE CAUHCTBEHHAs, 11EJIb
BCEX BETBEU, YPOBHEN U OPTaHOB rOCYyAapCTBEHHOM BIIACTH.

3. UToOBI MOMYyYUTh 3Ty MOMOIIL, CTPaHE HEOOXOAUMO OBLIO caenaTh HEKOTOPHIC

YCTYTIKH.
0) 00cTOATEILCTBA CJAEACTBUS
1. Oan CO3JAl0T  HOBBIC TEXHOJIOTHHU DIRIE: TOTO, YTOOBI OBITH

KOHKYPEHTOCTIOCOOHBIMH.

2. Bo3paxkeHus, BBIABUHYTbIE NPOTUB IUIaHA TNPABUTEIbCTBA, OBLIM CIIMIIKOM
CEpPBhE3HBIMH, YTOOBI UX UTHOPUPOBATD.

3. OTOT BONPOC CIHUIIKOM CJIOXKEH, YTOObI €ro MOXHO OBLJIO pa3pemuTh 0e3
NAJIbHEUITUX KOHCYJIbTALIUM.

B) 00CTOAITEJILCTBA CONMYTCTBYIOIIMUX YCJIOBUIA

1. I[IpeMbep-MUHUCTP 3aBUJI B TEJICUHTEPBBIO, YTO HA MPEACTOSIIMX BBIOOpaxX OH
BHOBB BBIJIBUHET CBOIO KaHJIUJATYPy U B TPETUU pa3 OyJeT MPEeTeHI0BaTh HA MOCT
IJ1aBbI PABUTEIbCTBA.

2. OH yexai 1 00JIbIIIe HE BEPHYJICS B 3TOT TOPOI.

3. OH gaxxe HEe MOSBHIICS, YTOOBI HAJIAIUTh KOHTAKT CO CBOMMH KOJUIETaMH.

YIIPA’KHEHMUE 13
v IlepeBeanTe repyHaHaIbHbIE KOHCTPYKIUH.

1. Developing critical media literacy involves perceiving how media like film or
video can be used positively to teach a wide range of topics, like multicultural
understanding and education.

2. Keeping with the times has become an absolute necessity of this complex society
of ours.

3. Mr A. thanked the Daily Telegraph for having invited him as a journalist.

4. Being media literate also involves awareness of advertising revenues and
ownership that drives the industry, and an understanding of media influences on
society.

5. You have no one but yourself to blame for not having asked for more detailed
information.

6. Too much eating, drinking and sunbathing can cause cancer and some lipsticks and
make-up are dangerous too, the World Health Organisation warned yesterday.

7. His parents don't approve of their son's marrying a poor girl.

8. He cannot see very distinctly but he can find his way without being led by the
hand.

9. Is it worth going there?



10. This washing powder is good for washing silk.

YIIPA’KHEHUE 14
v IlepeBeauTe MPeIJI0KEHUS ¢ MPHIACTHSIMH.

1. TV is a hidden curriculum for all people, financed by a hidden taxation without
representation, paid by everyone regardless of whether they use the service or not.

2. Advertising is a marketing tool used to help shape consumer perception of brands
and bring brands to life.

3. They watched the temperature gradually rising.

4. The commercial ends with a slogan ‘designed for the senses’.

5. The terms insisted upon are difficult to fulfil.

6. Every visual sign in advertising connotes a quality, situation, value or inference,
which is present as an implication or implied meaning, depending on the
connotational positioning.

7. Having thus finished his talk the speaker smiled and waited for comments.

8. Leaving the letter with the secretary Brown started to the Conference Hail.

9. Unless otherwise specified, the condition is as follows.

10. Bell should be regarded as having invented the telephone.

YIIPAYKHEHME 15
v IlepeBenuTe MNpeNIOKeHHs, oOpamass BHHUMaHHe Ha  a0COJIOTHbBIE
KOHCTPYKIIUM.

1. With public patience wearing tin, it will be years before these proposals make an
impact.

2. With experts disagreeing about prospects, ordinary people are understandably
confused about the government's record.

3. Fishing for shark was also a favorite with us. But this was purely sport, full-grown
sharks being unedible.

4. She squatted in front of him, brown eyes grave again, and held her mirror so that
he could see.

5. How can you play such a loud music with your grandmother lying ill in bed?

6. The dance broke out, the couples hurrying to their seats.

7. With you out all morning, the phone has been ringing off the hook.

8. A chapter having been read twice, the books were closed and the girls examined.
9. It was still snowing, when Brian Richardson, his scarf wound tightly, overshoes
snug, and collar upturned, left the office.

10. The photocopies lying safely in his pocket, and that much successfully
accomplished without being seen, he started to feel more confident.

YIIPA’KHEHMUE 16
v IlepeBeanTe MpeII0KEeHNUsI, HCIOJb3YS IPHEM YIeHEHHs! U 00beTHHEeH S

1. For the Liberal Party to be treated as a serious organisation, there must be a great
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deal of money backing this remnant of a once powerful party, whose president is a
director of 12 companies, some of them operating in British colonies.

2. A 12-men Russian steel delegation arrived at London airport last night to start a
three week visit at the invitation of the Government.

3. Britons will be among over 100 experts meeting at Luxembourg today to discuss
improved mining safety.

4. Paris bakery owners yesterday called off a two-day refusal to sell bread launched
as a part of a bitter struggle to starve Paris into agreeing to an increase in bread
prices.

5. Polio struck Manchester again when seven new cases ended a period of two days
respite in the epidemic.

6. Cinematographers, painters and musicians find a common enthusiasm in the
absolute film. Through using the motion picture camera creatively, cameramen find a
seemingly endless source of new possibilities and means of expression undreamed of
while the camera was confined to use merely as a recording device. But we must turn
back to painters and musicians to find the ideas which probably motivated the
Absolute Film into a state of being.

7. The paper, the canvas, the film frame, the time sequence are all fields with almost
unlimited potentials. The possibilities for organizing forms, colours and movements
within these fields are endless, and the variety depends only on the experience and
imagination of the artist. There is no need to repeat. There is no need to develop a
formula.

8. TV is a world in which men out number women at least three to one. This male
cast makes the world revolve mostly around questions of power. That is why
television is so violent: the best, quickest demonstration of power is a show-down
that resolves the issue of who can get away with what against whom. On television,
there is an incident of violence on the average of five times an hour.

9. Typhoon Peggy cast a destructive path across the northern coast, killing more than
40 people, flooding huge areas and leaving behind a wide trail of wrecked houses,
crops and buildings before heading towards south-east China.

10. The Chicago Bulls flicked the Seattle Supersonics aside for the third time in a
row and are now only one win away from taking place as perhaps the greatest team
in NBA history.

YIIPAYKHEHHME 17
v TlepeBeauTe MpeII0KeHUs, HCIOIb3Ysl AHTOHUMUYECKHUI MepeBo.
v
1. Unless there is another terrorist assault on America or unless the economy
rebounds dramatically, then the relative importance of the economy as a matter of
public debate is likely to grow.
2. The current inhabitant of the White House has not been in politics long enough to
acquire a record of betrayals.
3. America is the world's pre-eminent power in both conventional and nuclear terms,
better able than any other deal with just about any military contingency. On this score
it has little to fear.
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4. The country will not see exciting political times until the election proper gets into
full swing in the autumn.

5. What is most important about the new election calendar is that it has raised the
odds against dark horses, who once added so much excitement to American politics.
6. Y aHIMMICKUX DSKOHOMUCTOB HET €AMHOTO MHEHHUS OTHOCUTEIBHO TEMIIOB
HKOHOMHUYECKOTO pOCTa CTPAHbI B OYIYILIEM TOY.

7. Jlna ctpaHbl, KOoTOpas Tmiepectaja ObITb UMIIEpUEH, Takash BHEIIHSS IMOJUTHKA
TUTIAYHA.

8. JIumepsl NIBYX CTpaH BCTPETATCS HE PaHBIIE OKTIOPSA.

9. flnonus npenynpenmna CeBepHyto Kopeo 0 TOM, 4TO OTKPOET €l KPEIUTHYIO
JUHUIO TOJIPKO TOT/Ia, KOTJ[a OHA OTKAXETCSl OT CBOCH AIEPHOM MPOTPaMMBI.

10. ITocnenanee OIMKHEBOCTOYHOE IMEPEMUPHUE TTPOIHIIOCH HE JIOJTO.

Yacts I NIEPEBOJ MEJAUATEKCTOB

MEDIA LITERACY: EDUCATION FOR A TECHNOLOGICAL AGE
v HaliuTe SJKBHBAJIEHTHI K CJIEAYIOIMIMM CJI0BAM H CJIOBOCOYETAHHSIM, 2 3aTEM
BBITIOJTHUTE YCTHBIN MepeBoj] TEKCTA.

MeANarpaMMOTHOCTb CPOYHOCTH, 0€30TIIaraTeIbHOCTh
to come of age notpebieHue Meaua

mass mediated and media saturated saturation

10 CYTH CBOEH TOPOJICKOH JKHUTEb
MIPUHUMATH PEIICHUS to concern

to have access to smth IPUHUMATH BCEPhE3
COOTEYECTBEHHUKHU (GbopMUPOBATH TIPEICTABICHHUS,
to afford yOEXKICHUS Y OTHOIICHUS
MOMCK C MOMOIIbIO KOMITBIOTEPA extent and type of influence

to print illiterate OKa3bIBaTh CYIIECTBEHHOE BIUSHUE
BBIOOpKa MH(POpMAITT to delink from

to feed (fed, fed) through meaning

MTHOBEHHBIH, OBICTPOICHCTBYIOIINI HE00XO0MMOE JOTOTHEHUE
UH(POPMAIIMOHHBIE TIOTOKH BIIMSTHUC

increasingly approach

HaXOJAMUNCS (DAKTUYECKH HA Kpalo 4.-JI.  TpeaiaraTh

HOPOKIaTh to define core concepts

to cut beneath annoyance or apologia JMYHOCTHBIE IICHHOCTH
UCCJIEI0BATh IPUPOY (SIBJIICHUIA) violence

to apply CIICHBI HACHIIUS

to refer participant

BJIJICTh pa30uBaTh Ha YaCTH

to challenge the great inequalities audience "targets"
IPOM3BOIUTEIb UCKaTh 00pa3Ilbl, IPUMEPHI

a consumer males and females

BBI60pLI OTOXICCTBIICHUC
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media event participant

yIOOHBI MOMEHT JJISi ChEMKH 3aroJIOBOK

package to reflect

00s13aTeNbHBINA, HEOOXOAMMBIH TOYKA 3pEHUSs, TIO3UIIUS
change agents CyJIa4HTh

OBITh AKTUBHBIM YYaCTHHUKOM a citizen review

ayJIUTOpUS to require

formidable task MOJTy4aTh CBEACHUS, y3HABATh
03HAKOMJICHUE, OCBEIOMIIEHHOCTh the profound issues

points of tension BOBJICYEHHBIN BO Y.-J1.

political impositions

Media literacy has come of age. In a society as mass mediated and media
saturated as our own, communication technologies are at the core of the political,
economic and cultural environments.

Yet, how many of us are taught to "read" the media? How many of us know
who makes the decisions about the programs that the rest of us see or don't see?
What will happen to those of us who don't have access to the latest information
technology? To our fellow citizens who can't afford computer-generated searches
and costly information resources? To our global citizens who are still print illiterate
in an age where competency is based on graphic read-outs fed across the world
through instantaneous integrated digital networks?

Media, their messages and their structures, must be taken seriously. But, while
communications systems and information flows become increasingly central
components of social, economic and political activity at all levels, media education,
or media literacy as it is often called, remains fairly marginal. Fortunately, that
marginality is changing. Parents, community, educators, religious organizations,
special interest groups and others are taking on the task of media literacy.

Well-known communications scholar Todd Gitlin writes, "Television bears
special watching. It needs criticism and understanding which cuts beneath
annoyance or apologia. To be seen properly, it has to be seen as the play where force
fields interact — economic imperatives, cultural traditions and political impositions".
Some of the reasons for the urgency of this task are:

1. The high rate of media consumption and the saturation of our society by the
media. The average American household has the television on more than seven and a
half hours a day. The average urban dweller is exposed to more than 1500 ads a
DAY'! Just like the air and water around us, and about which we are increasingly
concerned, media education takes our media environment seriously.

2. The media's influence on shaping the perceptions, beliefs and attitudes.
While research disagrees on the extent and type of influence, it is unquestionable that
mass media, particularly television, exert a significant impact on the way we
understand, interpret and act on our world. By helping us understand those
influences, media education can delink us from our dependencies on them.

3. The growth in media industries and the importance of information in our
society. This refers not only to the degree to which information processing and
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information services are at the core of the nation's productivity, but also the degree to
which media and information industries are increasingly concentrated in fewer and
fewer corporate giants. Media education can help teachers and students understand
who owns and controls media and information, and to challenge the great inequalities
which exist between the manufacturers of information and the consumers.

4. The importance of media in our central democratic processes. Elections
have become media events and photo-opportunities. Personalities are packaged over
issues. Media education is an essential if citizens are to make rational decisions,
become effective change agents and have an active involvement in their system of
governance.

5. The increasing importance of visual communication and information. While
schools continue to be dominated by print, our lives are increasingly dominated by
visual images, from the nightly news to MTV. Learning how to "read" the meanings
of these images is a necessary adjunct to print literacy.

Knowing that media are important in our lives — and that educators must
address these technologies and their impact — doesn't help teachers, parents or
communities figure out HOW to approach this task. Several media scholars have
suggested different approaches and complementary pedagogies. Len Masterman,
suggests one approach: to define core concepts; to analyze economic, political,
technological and cultural determinants of media production; to explore the nature of
media's symbolic world and rhetoric; and to apply theoretical models to the study of
rhetoric, ideology and audience.

The Center for Media Literacy (Los Angeles, California), which for years has
been publishing the excellent magazine, Media&Values has recently taken on the
formidable task of developing a U.S. model for media literacy using a four-step
method of Awareness — Analysis — Reflection — Action.

Awareness is the exploration step. Participants explore a theme, discovering
points of tension between personal values and mass media. A parent group studying
video violence might compare notes on the various ways their children of different
ages respond to different types of violent images.

Analysis is the process of searching for political, economic, social, cultural and
personal context in which to think about the theme. Participants might read an article
that explains how advertising segments the public into audience "targets," watch a
video that documents how the nightly news is gathered and edited or look for patterns
in the way males and females are depicted in magazine ads.

Reflection addresses the question "So what?" The goal is identification of
what's right or wrong in light of one's personal values, imagining what ought to be.
Participants might become headline editors, rewriting headlines to reflect the point of
view of women or minorities rather than the typical white or male perspective.

Action is something done as a result of the first three steps. This may range
from simply learning to "talk back" while watching television to becoming involved
in a citizen review of local cable channel.

New approaches are required when teaching media literacy. It is as important
for teachers as for students to become aware of the media's power and influence; to
analyze and reflect on the profound political and personal issues associated with
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media consumption; and to become "active audiences" engaged in creating a fair and
balanced media environment.
(from Media&Values)

A SOCRATIC APPROACH
v IlepeBeauTe CJIeAYIOIIHI TEKCT, HCIHOJIL3Ys CEMAHTHYECKHI CIIOCO0 mepeBoaa
C DJJIeMEHTAMH KOMMYHHUKATHBHO-PArMATH4YE€CKOr0 C€mocoda Tak, 4YTOObI
MePeBOJHOM TEKCT HOCUJI XapaKTep HAYYHO-MOIMYJISIPHOT0 U3JI0KeHUSI.

A Socratic approach offers a strategy for detecting illogical assumptions,
beliefs, and values that are embedded in media presentations. Adapted from a method
of inquiry developed by the ancient Greek philosopher Socrates, this approach
enables individuals to identify the implicit suppositions behind the messages in many
media presentations.

The Socratic method of inquiry consists of the following steps:

1. Locate a statement confidently described as common sense.

2. Imagine for a moment that, despite the confidence of the person proposing it, the
statement 1s false. Search for situations or contexts where the statement would not be
true.

3. If an exception is found, the definition must be false or at least imprecise.

4. The initial statement must be nuanced to take the exception into account.

5. If one subsequently finds exceptions to the improved statements, the process
should be repeated. The truth, in so far as a human being is able to attain such a think
lies in a statement which it seems impossible to disprove. It is by finding out when
something is not that one comes closest to understanding what it is.

6. The product of thought is superior to the product of intuition.

Adapting the Socratic approach to the analysis of media programming provides
a strategy for identifying inconsistent and illogical suppositions in the presentation.
These ideas frequently go unchallenged because they are characterized by their
naturalness s- that this is the way that it is supposed to be. Media programs often
present a preferred reading in which the audience sees the world from the point of
view of the main characters and, consequently, assume the role, perspective, and
orientation of the primary figures. Because the perspective adopted by the
protagonists is presented as natural and normal, the values and beliefs that make up
the world view of the presentation go unquestioned. However, the Socratic method of
inquiry can bring these illogical suppositions to light.

(A. Silverblatt)

I’'M A HORRIBLE SUBVERSIVE
v TIpounTaiiTe TEKCT ¥ BHIMOJIHUTE 321AHAS K TEKCTY.

Terry Deary is probably the most influential historian in Britain today. His
Horrible Histories — 35 books in the past nine years — have sold more than 6m
copies, with some making it onto bestseller lists and leading the lending charts in
children’s libraries.
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Not surprisingly, these jolly paperbacks with their alliterative titles (The
Rotten Romans, The Terrible Tudors, The Vile Victorians, The Frightful First
World War), which deliver historical facts through cartoons, jokes, drawings and
a wealth of information on the lavatorial customs of the period, are now widely
used by teachers for history lessons.

You would assume that Deary, himself a former drama teacher from
Sunderland, would be thrilled. He is not. In fact, he’s not a great fan of schools
at all. “Schools teach facts and skills because they are testable,” he declares.

“They will say, ‘William conquered England in 1066°, and then ask,
‘When did William conquer England?’ You say ‘1066’ and get a tick. They don’t
ask, ‘How would you have felt if a strange culture invaded your land?”

“They don’t test our understanding of peoples and our response to
traumatic situations.

“With the introduction of the national curriculum, league tables and tests
at key stages we are back to when I was at school and sat the 11-plus. Once
again, schools are geared towards tests, not just in history, in all subjects.”

Education should be about understanding the world, not cramming
children with facts, insists Deary. His answer, in his books, is to be “seriously
subversive. I challenge everything the national curriculum forces down our
throats”.

Recently, he says, schools have been told they “should teach the heroes of
the British Empire”, but he insists “there are no heroes. Every man and woman
has a human side”. So, in the Horrible Histories, Henry VIII is presented as a
“psycho sadist” comparable to Hitler; Elizabeth I had violent temper tantrums;
Victoria was extremely fat; and her “vile son” Edward VII once hunted a deer
from Harrow to Paddington station.

He didn’t immediately realise that his books could be vehicles for his
“subversive” message. Initially, they were simply supposed to be funny. A way
to get children, especially hard-to-reach boys, to derive pleasure from books by
including lots of gruesome information about executions and the nasty details of
everyday life the curriculum never manages to get round to, enlivened with the
kind of schoolboy jokes that were already a bit corny when Henry VIII was in
short trousers.

Deary had been writing children’s books for years in the long school
holidays. Then his publisher asked him to do The Big Fat Father Christmas Joke
Book.

“After I’d done that, I said why not a history joke book? You know,
‘Where do the French buy their guillotines? In a chopping centre’, with a few
foul facts thrown in for good measure. But when I started researching the foul
facts I found they were interesting and truly educational.

“One of my drama lecturers once said the most important thing is to
explore why people behave as they do. When we’ve solved that, we’ve cracked
it, but schools are ignorant of that question.

“I went to Bosworth Field last week and stood where Richard stood. The
question for me was to look at the scene — England — and ask — is this worth
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dying for? It was, and he did. It’s up to each of us to challenge ourselves.”
The books also encourage readers to challenge their teachers with lists of
questions — especially about the lives of children, a focus of all the titles.

3aganug.
1. KakuM o6pa3oM BHI NepeaiuTe Ha PYCCKUM A3bIK UMEHA COOCTBEHHBIE:
Terry Deary, Horrible Histories, William, Henry VIII, Elizabeth 1, Edward VII,
Harrow, Paddington, Bosworth Field?
2. Kakue jnekcuueckre COOTBETCTBHS Bl MCTIOJIB3YETE JJISl IEPEBOIA CIETYIOIINX
cJoB — to gear, to cram, subversive, corny, to crack, to challenge?
3. Kakum oOpa3om BbI mepeaguTe Ha pYCCKHUHM SI3bIK clioBocodeTanus lavatorial
customs, strange culture, forces down our throats, hard-to-reach boys, chopping
centre, foul facts?
4.B crnenyromux Ha3BaHUAX KHUT UCIOJB30BAaH TMPHEM  aJITUTEpAIUH.
Ucnonp3yiiTe ganueiii npueM npu nepepoje: The Rotten Romans, The Terrible
Tudors, The Vile Victorians, The Frightful First World War.
5. B nepeBose Kakux NPEMIOKEHUN CIEAYET UCIIOJIb30BaTh IPUEMBI YJICHEHUS U
o0BbenMHeHUsI?
6. [lepeBenuTe MUCbMEHHO JTAHHBINA TEKCT.

YOU MAY BE ABLE TO TELL ANATION BY ITS ADVERTS - BUT WHAT
ABOUT YOUR CHURCH?
v IIpounTaiiTe TEKCT H BHIMOJIHUTE 321aHUA K TEKCTY.

1 “You can tell the ideals of a nation by its advertisements,” remarked the
writer Norman Douglas. Given the brisk trade that Tesco and B&Q now do on
Sundays, and the empty pews in our churches, he must be right. But how effective can
advertising be in getting across the Christian message to a largely agnostic and sceptical
public?

2 Our society is saturated by advertising today. Radio, TV, newspapers,
billboards, football jerseys, bus shelters, phone boxes, all carry messages and images to
try to persuade us to buy, think or talk about this or that.

3 Church leaders are faced with two facts: you can’t save souls in an empty
church, and the battle for hearts and minds is being plotted by the creatives in adland.

4 Every September for the past six years posters for Alpha, which uses a
group meal and a talk to introduce people to Christianity, have been appearing in towns
and cities across the country. This year, 1,500 billboards will carry the message: “The
Alpha Course. An Opportunity to Explore the Meaning of Life.” Alongside it is an
image of a man struggling with a giant question mark. More than 7,000 churches have
registered to hold Alpha courses.

5 “The reason we do it is to raise the profile of Alpha courses. We’re not
advertising church. The courses are designed for people who don’t go to church,” says
Mark Elsdon-Dew, the communications director of Alpha International.

6 Many churches of different denominations get together in towns and cities
to do a leaflet campaign together. The billboards, backs of buses and all that are what
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the media pick up on. But there are thousands of people up and down the country who
display posters in their homes, offices, sports clubs and churches.

7 Last month a Leicester Christadelphian church, The Ecclesia, launched an
advertising campaign to promote The Bible Exhibition, which opened at Leicester
Guildhall last Monday. Posters with the slogan “It’s now for the good news” will be
displayed on five billboards and on the sides of buses in the city. To back this up,
15,000 leaflets will also be distributed.

8 “The whole purpose of the campaign is to get people to read the Bible for
themselves. We’re saying that there’s a lot of bad news in the world and the Bible is
God’s good news. Jesus said that we should go out to the whole world and preach the
Gospel to all people. And we believe that it is our obligation to do this,” explains Phil
Mallinder, secretary of the preaching committee.

9 “We’ve used buses before, but not billboards. In the past we’ve con-
centrated on local newspapers, such as the Leicester Mercury. 'We felt that billboards
would be a good way of advertising because you can’t get away from them. It will be
difficult to judge the effectiveness of the adverts. But we are planning to conduct a
survey of religious attitudes and we will have a question asking people if they have seen
the posters.” Stevie Spring, chief executive of Clear Channel UK, the country’s leading
outdoor advertising company, said, “We take advertisements mainly from evangelical
churches. What they are trying to do is a product taster. Most of the adverts are about
coming for a meeting or a taster. Alpha is an example. There are very few examples
where the Church uses a simple message to lapsed users”.

10 “Outdoor adverts can be targeted. Everyone sees them. They can’t be tuned
out or turned off. A lot can be done by tapping into a guilt theme to get people back to
church. Posters are about sight bites. The Bible and all the great religions have catch
phrases, and they work well on posters.” The Churches’ Advertising Network, which is
run largely by Anglican clergy but operates independently of the Churches, has a
reputation for producing imaginative, and sometimes controversial, posters. It was re-
sponsible for a 1999 poster depicting the Last Supper as a boardroom meeting of
multinational companies, with Judas representing Microsoft, and the Virgin Mary
having a “Bad Hair Day” and Jesus as the Communist revolutionary Che Guevara.

11 Advertising might work for Alpha, by getting people talking about the
course, but it is questionable how effective campaigns such as those run by the
Churches Advertising Network and the rather cheeky religious order are. The
Committee of Advertising Practice, the industry body that writes the rules for non-
broadcast advertising, has recently advised marketers to be careful not to offend
religious sensitivities. The reason for this is that, while the Churches abandon or subvert
religious symbols and ideas, ironically, the advertising industry is increasingly
borrowing them to sell everything from jeans to beer. If we agree with Norman
Douglas, then perhaps there is a message for church leaders to ponder.

Ipumeyanus:
Tesco — supermarket chain
B&Q — a chain selling home products
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3apanusa:
1. OTBeTBhTE HA BONPOCHI IO TEKCTY:

What is Alpha?

NhAEwD =

What 1s the aim of different advertisements?

What is the whole purpose of the leaflet campaign?
Why are billboards considered to be a good way of advertising?
What does the advertising industry increasingly borrow from the Churches?

2. llepeBenuTte ad3an Nel( nmucLMeHHO.

3. UteHue MeXIy CTPOK:

1. How do catch phrases work in advertising? Illustrate your viewpoint with examples.

2. Are religion and advertising compatible?
4. TIpoxoMMeHTHpYIiTE CIeayIolee H3peyeHune:

“Ads are quite in accord with the procedures of brainwashing”. Marshall McLuhan

MARKS & SPENCER
v ConocTaBbTe aHIVIMACKHI TEKCT ¢ PYCCKHM H ONpeeuTe Crnocod mepesoja.

Tabnuua 1 — Martepuaiibl 11 yOpakKHEHHs]

M cxoaHbIN TEKCT:

ITepeBon:

Dear Sir: 1 have many items
purchased at Marks & Spencer by my
peripatetic businessman father,
including some beautiful clothes and a
fold-up umbrella. Ah, the umbrella! It
has never broken, inverted, failed to
open or been mislaid without being
recognised as mine and returned to me.
Having had it for about four years, I call
that unusual life span a testimony to
British ingenuity.

If Mrs. Thatcher ever decides to
hand over the government to Marks &
Spencer, | may emigrate and change my
nationality. Or maybe we could import
some M&S managers to run our
government!

Barbara Pilvin, Philadelphia

bapb6apa [TunBuH u3
Qunanenpbduun B CBOEM  MHUCHME
paccka3bplBa€T O CBOEM BOCXUIICHUH
ToproBoit ¢upmoit Marks & Spencer,
CCBUTAsACh HA MpPHUMEP KYIJICHHOTO Y
HUX 30HTa, KOTOPBIM BOT YK€ MHOTO
JeT He JIOMaeTcsi, He 3aBOpPAYMBACTCS
npu BETpe, HEe 3aefaeT M He Tepsercs,
YTO CBHUJIETEIILCTBYET, 110 €€ MHEHHIO, O
nojyinHHO  bputanckom — kaudecTse.
[lepexoast Ha TOJIUTUYECKHE TEMBI,
bap06apa yBepsier, uto M&S Moriu Obl
BO3TJIABUTh XOTh OpHUTAHCKOE, XOTh
aMEPHUKAHCKOE TPAaBUTEIHCTBO.

v’ IlpuMeHHTE AHAJTOTHYHBII CMOCO0 MEPEeBOIa K CJIEAYIOLIEMY TEKCTY:

MEDIA SHOULD STOP REVEALING INFORMATION ABOUT SHOOTERS

We turn on the TV and hear: "The name of the shooter is ... and here are the details

about him (her)."
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"Ah, this is what I can get," thinks another unstable and angry person who sees the
way to his (her) moment of ... whatever.

It's all the fault of the media. If they would shut up about these things, there would
be a reduction in these sorts of events. But they don't shut up because they give us what we
want (not me, of course; I'd rather watch the morning exercise programs). What we need is
to reward any media unit that refuses to give the next shooter any exposure. That would
compensate for the loss of revenue it would suffer when we didn't buy the paper or watch
the show on TV. Someone should see about doing this and start a fund. I think many
people would donate.

James W. Creaser, Elmhurst

v Ciieaywinue peKJaMHbIe TEKCThI MOCTPOEHBI HA MeTa(hoOpHUeCKHX 000POTAX.
Iox0eputre coOTBETCTBUS AHIVIMHCKHUM MeTadopaMm B PYCCKOM Si3blKe H
nepeBeauTe TEKCThl, COXPAHSAS €IMHCTBO PEKJIAMHOI0 TEKCTA.

SPECIAL HOLIDAYS TO THE LAND OF OZ BEWITCHES
Book your holidays to the Land of Oz bewitches. You really enjoy sun-kissed
beaches, lush tropical rainforests, endless deserts, and craggy hills. Scrumptious
meals, celebrated wines, and a pulsating nightlife make for a gourmet’s paradise.
Melbourne dazzles with its cultural vivacity. For shopaholics, the highlight of
Australia is to pick up sparkling opals in the Southern mining towns. Package also
contains exotic wildlife tour like the koalas, wallabies, hopping kangaroo, dingoes and
emus. Visiting spots which you will see while are Harbour Bridge, Opera House,
Sydney Harbour, Darling Harbour.
Discover unparalleled visions of beauty with Air Tickets to Australia.

THE WORLD IS CALLING YOUR FOOTPRINTS
The call from the outer world often tempts you to just break free. When you
tour anywhere, you just don’t visit the places and return. Every place has its own
appeal, and you need to have the right program to realize that very appeal. From
jungle safari to mountaineering, from sea surfing to dunes safari, traveling means
drinking the essence of that place to the lee. http://RightTravelsOnline.com just
makes you absorb that and see the world in a new look.

A LAND OF LEGENDS
If your outdoor adventure is What you're into, there's no better place than
Yukon and Alaska Territories. You can trek the trails, hike the ice fields, or scale the
heights. Or fish the lakes, canoe the rivers. You can spot walrus, Beluga whales, or
thundering herds of muskoxen and caribou. All that glitters ... may well be gold. Tour
the mines, then pick up a pan and try your luck! Your welcome here is as big as all
outdoors.
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UNDERSTANDING THE WORLD OF PUBLISHING
v’ JIaHHBI PEKJAMHBIA TEKCT MOKET ObITH NMPeo0pa3oBaH B COOTBETCTBHH C
BAllMMHU NPEACTABJICHUAMH O XapakKrepe pycckoil pexkiaambl. [Ipumenure
(GyHKUMOHAIBHBIN NEPEBO/I.

While many courses cover the creative process extensively, ‘Understanding the
World of Publishing’ offers a detailed insight into the inner workings of a publishing
house, as well as crucial information on the role of a literary agent, and how you can
get one. Over three days, this course will:

- give you inside information on how a publishing house functions, and the team that
will be working on your book;

- detail the key steps as your novel becomes a book and finally hits the shelves, and
how you will be involved in that process;

- cover some of the main terminology used within publishing;

- look at how a publisher markets your book — and how you will be expected to
market your book;

- allow participants to consider how to present themselves both online and at public
events; and

- offer the opportunity to research an agent for their work, and how you should
submit to them.

Featuring a host of useful information, discussion points and practical
exercises, this course will encourage writers to think beyond the end of their project
and consider what they can expect from both publisher and agent as a debut novelist.

Tutor Alex Davis will also be joined by a special guest speaker from the world
of publishing, giving participants the chance to hear direct from a highly experienced
individual and ask any questions they may have. Tickets £155 from either
01158482813 or email creativeshortcourses@ntu.ac.uk

v HepeBeunTe C JUCTA CJICAYIOIIIMNE TEKCTHI:

FROM THE HISTORY OF PUBLISHING

30,000 B.C. — Cave walls become the first medium when ancient humans
draw two rhinoceroses and one bison in Chauvet Cave in France.

4000 B.C. — Egyptians first use hieroglyphs inscribed on pottery jars and
ivory plaques that would then be deposited in tombs.

3300 B.C. — Cuneiform, a combination of writing systems, sprouts in the
Mesopotamia region. The system uses pictographs, and documents are written on a
clay tablet with a stylus.

105 A.D. — The Chinese invent paper.

868 — The Diamond Sutra, a scroll of Buddhist text created through
woodblock printing, is created. It is found in 1900 in China, and it’s one of the
earliest books found with an exact date.

1456 — Gutenberg prints the Bible in Germany. It was the first book produced
on a printing press anywhere in the world.

1690 — Publick Occurrences, the first English-American newspaper, debuts.
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http://www.culture.gouv.fr/culture/arcnat/chauvet/en/index.html
http://www.ancientscripts.com/cuneiform.html
http://www.casepaper.com/resources/paper-history/
http://www.diamond-sutra.com/diamond_sutra_background.html
http://www.bl.uk/treasures/gutenberg/homepage.html
http://www.history.org/foundation/journal/spring03/journalism.cfm

1731 — The first general-interest magazine, The Gentlemen’s Magazine, is
printed in London. The magazine ended in 1907.

1800s — The “penny press” arrives in the U.S. Newspapers were available for
just a penny, allowing the masses to consume this information for the first time
instead of just the elites.

1899-1967 — Magazines explode, with several of today’s household names
making their first appearances. National Geographic, Reader’s Digest, The New
Yorker, Newsweek, Seventeen, Playboy and Rolling Stone all release their first
issues during this time period.

FROM THE HISTORY OF PHOTOGRAPHY

In 1839, two remarkable processes that would revolutionize our perceptions of
reality were announced separately in London and Paris; both represented responses to
the challenge of permanently capturing the fleeting images reflected into the camera
obscura. The two systems involved the application of long-recognized optical and
chemical principles, but aside from this they were only superficially related. The
outcome of one process was a unique, unduplicatable, laterally reversed monochrome
picture on a metal plate that was called a daguerreotype after one of its inventors,
Louis Jacques Mande Daguerre. The other system produced an image on paper that
was also monochromatic and tonally as well as laterally reversed — a negative. When
placed in contact with another chemically treated surface and exposed to sunlight, the
negative image was transferred in reverse, resulting in a picture with normal spatial
and tonal values. The result of this procedure was called photogenic drawing and
evolved into the calotype, or Talbotype, named after its inventor, William Henry Fox
Talbot. Talbot's negative-positive process initially was less popular than Daguerre's
unique picture on metal, but it was Talbot's system that provided the basis for all
substantive developments in photography.

FROM THE HISTORY OF RADIO

In some countries it was believed that the first successful information exchange
system that used radio waves (radiotelegraphy) was created by Guglielmo Marconi.
Marconi’s first radio transmissions, in 1896, were coded signals that were transmitted
only about a mile (1,6 km) far. In 1898 Marconi flashed the results of the Kingstown
Regatta to the offices of a Dublin newspaper, thus making a sports event the first
“public” broadcast.

Marconi was not the first to invent the radio, however. Four years before
Marconi started experimenting with wireless telegraph, Nikola Tesla invented the
theoretical model for radio. In Russia it is Alexander Popov who is believed to be the
inventor of the radio. In 1895 he built a sensitive and reliable radio set suitable for
radio communication. Popov presented his device at the meeting of the Russian
Physicochemical Society in St. Petersburg on May 7, 1895. It was in fact the first
radio in the world.
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http://onlinebooks.library.upenn.edu/webbin/serial?id=gentlemans
http://www.uncp.edu/home/acurtis/Courses/ResourcesForCourses/MagazinesHistory.html
http://didyouknow.org/history/radiohistory/

FROM THE HISTORY OF CINEMATOGRAPHY

December 28th 1895 can be considered the birthday of projected film
presented in a theater. It was then that Antoine Lumiére from Lyon, the director of a
plant producing film materials and the father of August and Louis Lumiére, hosted
in the Grand Café of Paris a show of living pictures. It was shot by cameras that his
sons had developed, and presented with projectors they had constructed. It was the
first time the term 'cinématographe' was used, formed of the Greek words 'kinéma'
(movement) and 'graphein' (to write, to draw, to inscribe).

FROM THE HISTORY OF TV

In the late 1800s, a number of technologies were being tested and developed,
personal photography, the use of electricity, radio broadcasts, the invention of
telephones and of course television.

The cathode ray tube which was one of the most significant enabling
technologies for television was invented in 1876. At that time electricity was still in
its early stages of development so mechanical means of transmitting an image by
using a metal disk punctured with viewing holes were developed in parallel.

The first broadcast of picture over remote distances took place in year 1926 in
London when John Logie Baird, a Scotsman and Charles Jenkins an American,
broadcasted a series of small moving black and white images using mechanical
means.

The first television broadcasts were basic as compared to today’s TV, it was
not much more than a moving slideshow of stick figures or photographs but they
proved the technology and were an important step in the development of full motion.
In 1927, Philo Farnsworth demonstrated the first electronic system with motion
camera and broadcasting abilities by transmitting a Hollywood film that had been
projected in front of the TV camera.

WITNESS TO CHANGE
v IlepeBeauTe TEKCT MOCPEIACTBOM BBHIOOPOYHOIO MeEpeBOaa, COXPAHHUB
OCHOBHOE COOOIIIEHHE U OIMYCKas MOAPOOHOCTH.

With a single phone or camera, individual citizens have the power to shape the
course of history. In 1991, George Holliday videotaped the beating of criminal
suspect Rodney King by LAPD officers from his apartment balcony and sent the tape
to a local television station. Several days of riots ensued after a local jury acquitted
all four officers involved. Two officers were found guilty of federal civil rights
violations against King in 1993.

In 1991, the recording of violent events like King’s beating was a relative
novelty. Today, they are commonplace — so much so that “social news” agencies such
as Storyful (www.storyful.com) have been able to make a living by verifying the
authenticity of videos recorded by citizen journalists and human rights activists and
charging larger news agencies for their services. In addition, human rights
organizations such as Witness (wWww.witness.org) are training average citizens.
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A SHORT HISTORY OF NEWS
v IlepeBeanTe TEKCT HA PYCCKHIl SA3BIK, MPUMEHSISI Pa3IMYHbIE MEPEBOTIECKHE
NpHeMBI.

By Mitchell Stephens, The Washington Post

Rather than some relatively recent craze, stimulated by the arrival of satellites,
television or even the newspaper, the good news is that the frenzied, obsessive
exchange of news is one of the oldest human activities.

Messengers were appointed to bring word, criers to proclaim it and busybodies
to spread the word. The need to know helped attract people to crossroads, campfires
and market places; it helped motivate journeyers; it helps explain the reception
accorded travelers. In most parts of the pre-literate world the first question asked of a
traveler was, as it was in Outer Mongolia in 1921, "What's new?" These preliterate
peoples were probably better informed about events in their immediate neighborhood
than are most modem, urban or suburban Americans.

A similar fascination with news was evident in the Greek agora and later in the
Roman Forum, where to the hubbub of spoken news was added information from
daily handwritten news sheets, first posted by Julius Caesar.

The bad news is that two of the subjects humans have most wanted to keep up
with throughout the ages are — you guessed it — sex and violence.

The Nootka of Vancouver Island, for example, would exchange plenty of
important news on fishing, on the chief’s activities, on plans for war. But they also
pricked up their ears at word that someone was having an affair. And the tale of a
suitor who tumbled into a barrel of rainwater while sneaking out the window of his
lover's house "spread," according to an anthropologist, "like wildfire up and down the
coast".

There is more bad news. The golden age of political coverage that journalism
critics pine over — the era when reporters concentrated on the "real" issues-turns out
to have been as mythical as the golden age of politics. In those rare historical
moments when politicians deigned to face major problems and condescended to
allow journalists to comment on them, those comments tended to be wildly
subjective, as when the founders of our free press called their pro-British compatriots
"diabolical Tools of Tyrants" and "men totally abandoned to wickedness." Samuel
Johnson, writing in an era when thinkers like Joseph Addison, Daniel Defoe and
Jonathon Swift dominated British periodicals, concluded that the press "affords
sufficient information to elate vanity, and stiffen obstinacy, but too little to enlarge
the mind."

So much for that golden age. Yes, journalism has changed.

For the better — our ancestors complained that they had "no data by which (to)
correctly reason" about events overseas; we often seem to have, if anything, too much
data.

And for the worse — it is difficult to imagine brilliant, progressive eccentrics
like Horace Greeley or Joseph Pulitzer working their way to the top of the huge
corporations that have taken over almost all U.S. news organizations in the 20th
Century.
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And much doesn't change. It is foolish to pretend that sensationalism and
superficiality could simply be expunged from the news if only Geraldo Rivera or
Rupert Murdoch disappeared. Nevertheless, we can still protest when the news gets
too 1rrelevant, too shallow. We can better educate audiences about its limitations and
encourage viewers to change the channel. The desire to keep up with the news seems
basic to our species, but that does not mean that in learning about the world we have
to limit ourselves to just satisfying that desire.

Structure of News Articles

Instructions

1. Check the credentials or background of the journalist who wrote the article
you are going to read if possible. Ask yourself the following questions: Is the author a
famous person? Is he/she known for biases? Does he belong to a particular political
party or organization? Is the person writing a personal opinion that is only acceptable
in an editorial or op-ed column, or is this a factual account of the news?

2. Study the structure of the inverted pyramid that many journalists use. Look
at the headline. Does it give you an idea of what the article should be about? Read the
first paragraph, known as the lead. Look for the main point of the story and/or a
summary of the major ideas. See if the lead gets you interested in reading the article.
Look for the lesser important materials that generally follow.

3. Look for the 5 W's. These answer Who? What? Where? When? and Why?
Jot these down in your notebook to help you get the main point of the article. Refer to
this list as you read the remainder of the article. Emphasize the "Who". Who is the
focus of the story? Think about the "What." What happened to the person to make the
story newsworthy?

4. Check for fact and opinion. A news article should be factual with statistics,
proven studies and authorities backing up a claim. An opinion article, one based on
emotion or personal experience, does not belong in a news article. Learn to
distinguish between the two.

5. Look for conflicts or issues being discussed. Ask yourself if the writer is
educating you with the facts or if he is trying to get you to think a certain way or
follow a given action. Look at both sides of the argument. Consider the solutions
proposed if he gives any. Was there enough information to support the ideas?

6. Study the graphs or pictures if there are any. Ask yourself if they are clear.
Do they adequately and fairly represent the news they are supposed to be illustrating?
Make sure the pictures are not cropped to eliminate some unfavorable material.

7. Make a list of unfamiliar words in your notebook. Look them up in the
dictionary. Reread the sentences that contain them to reinforce the definitions.

8. Look at another newspaper with the same news article. Check to see if there
are similarities in their treatment. Analyze the differences before accepting either one
as correct.
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NEWS: BALANCE BIAS WITH CRITICAL QUESTIONS
v IIpounraiite TeKCT. BbINHIIMTE Bce HE3HAKOMbIE CJI0BA H KJIIOYEBHIE
TepMHHBI 1 iepeBeauTe nx. OTBeThTe Ha Bompoc: “Is it possible for the reporter
not to be subjective?”

One important point to remember is that objective reporting is a myth. Every
reporter brings to the story his/her own biases and world view. Each reporter has to
make choices in writing the story: what to include, what to leave out, what sources to
use. A few well-placed adjectives, a few uses of "alleged" or "so- called" can cast a
definite ideological twist.

Two reporters can see the same event very differently. I experienced this in a
dramatic way when the pope visited Nicaragua in 1983. While many U.S. reporters,
especially those arriving and departing with the pope, saw crowds "jeering and
heckling" the pontiff, others saw a very different reality — poor Nicaraguans
concerned at the continuing loss of their loved ones in the contra war and frustrated at
what they felt was the Holy Father's refusal to respond to their pain.

The struggle to appear balanced can obscure "the truth," and it often rests on
shaky assumptions. One is the principle that if two perspectives are totally opposed,
the truth must lie somewhere in the middle. Another principle stresses that the media
must never appear one-sided. Thus, much violence in Third World countries and
elsewhere is presented as innocent civilians caught in the crossfire between two
equally repugnant forces — even in the face of clear evidence of greater levels of
abuse by one side.

Another version of the distorted idea of balance requires that every quote that
contradicts previous norms, assumptions — or U.S. policies — must be countered by a
quote from the administration or a "Western diplomat" or "high official source." This
appearance of balance usually leaves the reader hopelessly lost.

The effort to appear objective frequently results in just the opposite, a weighted
coverage favoring the current political "party line," or at least not challenging the
conventional perspective. Even in domestic coverage, reliance on official sources and
the distorting effect of prejudices and fears can lead to the kind of injustice that
occurred in late 1989 when William Bennett, a black, was arrested for a murder
apparently committed by the white Charles Stuart. Stuart used fears about minority
crime to avoid suspicion for the murder of his wife. The Boston media's dependence
on police sources and automatic assumptions about racial tensions helped create a
false picture.

Many factors impede the transmission of accurate information, including
changes taking place in the media itself, from more and more outlets owned by fewer
and fewer corporations/conglomerates to TV coverage that focuses on the 30-second
sound bite instead of description or analysis. In newspaper coverage, superficial, but
very popular treatments such as the headline format developed by USA Today, work
against critical analysis that could challenge official propaganda.

Also, reporters increase their access to sources when they write material that
meets source approval, and lose it when they challenge the assumptions of those
sources.
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Less and less often do major networks or newspapers, let alone local media,
station correspondents overseas for any length of time. So when an international story
breaks, reporters fly in with no background on the issue, often without speaking the
language or understanding anything of the area's history or culture. The result is a
too-easy reliance on "official" sources.

The missing voices of activists and grass roots sources are a cause for great
concern even when establishment bias is unintentional. But reporters' dependence on
authorities makes them — and by extension media consumers — particularly vulnerable
to deliberate attempts to mislead by governments and agencies. A case in point was
the Office of Public Diplomacy, set up in the State Department during the Reagan
administration to drum up support for the contras. Supervised by Oliver North, press
releases were created that deliberately put out false information. In point of fact,
reporters should consider the axes being ground by any government office of

information, but all too often their accounts are taken at face value.
(by Patricia Hynds, Media&Values)

MESSAGES WITHOUT WORDS
v BBINOJHATE MEPEBOI TEKCTA MOCPEICTBOM BHIOOPOYHOIO MepeBoa.

Speech isn't always necessary to convey very specific messages to people
around you. For instance, what do you "say" by the way you walk, sit, dress, or wear
your hair?

The importance of nonverbal messages cannot be ignored. Researchers report
that from 65 to more than 90 percent of the messages communicated in a face-to-face
encounter are carried on the "nonverbal" band.

Further, they tell us, when verbal and nonverbal messages coming from the
same person are contradictory, nonverbal messages usually predominate in the
interpretation of the person receiving the two sets of information.

These "silent" messages are very much part of photographs, slides, videotapes,
and other visuals and must be monitored to be sure they are saying what we want
them to say. Nonverbal information must reinforce (rather than contradict) verbal or
written information.

One of the surest transmitters of nonverbal messages is the human body — its
behavior and appearance. The fascinating study of these various elements is
"kinesics" or "body language" A great deal of research in this area can be
conveniently grouped into four categories: the face, the general shape of the body,
touching, and posture and gesture.

Of the four, communicators most often must monitor posture and gesture when
evaluating photos, illustrations, and other visuals.

As an example, a study by researcher Albert Mehrabian con-chided that people
relax most with someone perceived to have a lower status, second-most with a peer,
and least with someone perceived to have a higher status than their own.

Mehrabian also found that men remain more tense when with a disliked male
than when with a disliked female. Perhaps this finding is evidence of an attitude of
male superiority that is fast disappearing in modem organizations and society.
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Another nonverbal message is conveyed by territory. An accepted behavior
characteristic in most animals (including humans) is to lay claim to and defend
particular areas as their own. Studies of this phenomenon conclude that a
psychological advantage exists to being in one's own territory, not unlike the "home-
field advantage" found in athletic competition.

Three principles relate to territory and personal status in organizations: Persons
with higher status will normally have more territory than persons with lower status,
protect their territory better, and invade the territory of lower-status persons.

Roughly translated, these characteristics mean that the higher a person is in an
organization, the more and better space that person will have, the better it will be
protected, and the easier that person can move, uninvited, into the territory of lower-
ranking employees.

These nonverbal elements of territory and body language are interpreted in
visual communication by positioning. The person in the "primary" position is
dominant, while the person in the "secondary" position is subordinate.

For example, the driver of a car is in the primary and controlling position
(unless 1it's a chauffeur), and the passenger is in the secondary, passive position.
When media most often present a male driver and a female passenger, they make a
statement about sexual roles and abilities, based on positioning.

Do your visual messages depict persons of comparable levels or jobs equally?
Do their postures and gestures suggest that they are equally at ease in the situation?
Or is one person open and relaxed (indicating authority and dominance), while the
other is rigid and motionless (suggesting inferiority and lack of power)?

For example, seeing a man seated at a desk while a woman stands at his side or
in front of him signals the viewer that the man is probably dominant in the
relationship. To alter this perception, simply show both of them seated or both of

them standing.
(from Media&Values)

v’ BoinosinuTe a63anHo-gpa3oBhlii EPEBOI TEKCTA.

a. B rio0asibHOM TEKCTe ra3eThl M KypHajla Mpeo0aagaroT TEKCThI (KpaTKue
MH(pOpMAITMOHHBIE COOOIICHUS, TEMaTUYECKUE CTaThbU, OOBSIBICHUS, WHTEPBBHIO),
OCHOBHAsl II€JIb KOTOPBIX — COOOIIUTh HOBBIC CBEACHUS. DTH CBEJCHHS UL Ha
MIEPBBIN B3TJISA MOTYT MOKAa3aThCA OOBEKTUBHO MOJAHHBIMH, B PEATLHOCTH XK€ OHH
MOJAIOTCS  TOJ] OMPEACIICHHBIM  YIJIOM 3pPEHUS, UWUTATeII0 HaBS3BIBACTCS
ompeneneHHas no3uiusa. He ciayuyaitHO Ta3eThl W KypHAIbl YaCcTO HCIOJIb30BAIMCH
KaK MOIITHOE CPEJCTBO HUCOJOTUYECKOTO aaBieHus. B mro0om mHopmarmoHHOM
COOOIIICHNH, JTaXK€ CIOPTUBHOM, MOKHO yJIOBUTb, HA YbE€H CTOPOHE aBTOP.

b.B razeTrHo-KypHaJbHOM TEKCTE, O€3yCIOBHO, COJEPKHUTCS OOBEKTUBHASA
KOTHUTUBHAs MH(OpPMAIIUs, BRIPAXKCHHAS HE3aBUCHMBIMH OT KOHTEKCTA SI3BIKOBBIMH
CpeACcTBaMH: HTO IM(POBHIC JaHHbIC, HMEHA COOCTBEHHBIC, Ha3BaHUSA QUPM,
opraHu3anuii U ydpexaeHuid. OgHako WX BBEIOOP, HX MECTO B TEKCTE, MOPSJIOK HX
CJICIOBAHUS YK€ OOHAPYKHUBAIOT OIMpPEAeNICHHYIO MOo3uIio. Hu Ha BRIOOp JTaHHBIX,
HU HAa UX MECTO B TEKCTE TMEPEBOIUYMK TOBIIHUATH HE MOXET. A BOT JOCTOBEPHOCTH
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nepeaadnd OCTaIbHBIX CPEACTB OGOPMIICHUS MO3UIIMU aBTOpa — IIEJIMKOM B pyKax
TIepPEBOTUHKA.

c. CnenmuuKy ra3eTHO-)KypHaJbHOTO BapHWaHTa MHUCBMEHHOW JIMTEPaTypHOM
HOPMBI COCTaBJISIOT, TPEXKAEC BCETro, Kiuie U (paszeonoru3mel. IlepeBomunk
paccMaTpUBaeT MX KaK CEMAaHTHYECKOE CIMHCTBO W TIBITACTCS OTHICKATh B SI3BIKE
MEepeBO/Ia AHAJIIOTHYHBIN  (pa3eosIoru3M, KEIATeIbHO C TOW JKE CTCHEHBIO
CEMaHTHUYCCKON CBS3aHHOCTHU. ECiHM Takoro SKBUBAJieHTAa B S3BIKE IEpPEBOAA HE
CYIIIECTBYET, OH HJIET Ha TO, YTOOBI MOHU3UThH CTETICHh CEMAHTUYECKOW CIasHHOCTH,
U 3aMEHSIET UANOMY Ha (Ppa3eosoTHYecKoe €UHCTBO, T/ 00Pa3HOCTh COXPAHSETCS
(eciiu mpencraBuTh cebe, UYTO HAUOMA «OWTH OaKIymm» B SI3bIKE TEPEeBOJA
OTCYTCTBYET, TO €€ CEMaHTUKy MbI CMOXEM Tepeaarh (Hpa3eoJOrnIecKuM
EIMHCTBOM «MASITHCS TYPBIO» ).

d. CymectByer Takoii ¢deHOMEH, Kak jgedopmarus W KOHTaMUHAIIHS
¢dpazeonioruu. CaMblii mpocToi BapuaHT AedopManiim — HemoJHOTa cocTaBa. «C kem

MOBEJICIIBCS ... » — TaK HAa3bIBAa€TCs OJHA M3 CTATEW HA IOJUTUYECKYIO TEMY;
noapasymMeBaeTcsi mnociioBulia «C KeM TMOBEIElbCsA, OT TOr0 M HaOepembesy.
Kontamunanuss — mnepersieteHue JByX (paszeosnoru3moB, Bpoje: «He mmoil B

KOJIOZICIl, BBUIETUT — HE moiimaenib » («He miroi B koJiofeln — MpUTrOauTCsS BOJbBI
HanuTbes» U «CIOBO HE BOpOOEid, BBUIETUT — HE MOMMaeuiby). B nepeBose Hy»KHO
OTPAKATh TAHHBIE IPUEMBI.

Yacts 111 AHAJIU3 MEJIUATEKCTOB
1 PRINT MEDIA

HOW TO ANALYZE A NEWS ARTICLE
v’ Translate the following text into Russian:

Instructions

1 Check the credentials or background of the journalist who wrote the article
you are going to read if possible. Ask yourself the following questions: Is the author a
famous person? Is he/she known for biases? Does he belong to a particular political
party or organization? Is the person writing a personal opinion that is only acceptable
in an editorial or op-ed column, or is this a factual account of the news?

2 Study the structure of the inverted pyramid that many journalists use. Look at
the headline. Does it give you an idea of what the article should be about? Read the
first paragraph, known as the lead. Look for the main point of the story and/or a
summary of the major ideas. See if the lead gets you interested in reading the article.
Look for the lesser important materials that generally follow.

3 Look for the 5 W's. These answer Who? What? Where? When? and Why?
Jot these down in your notebook to help you get the main point of the article. Refer to
this list as you read the remainder of the article. Emphasize the "Who". Who is the
focus of the story? Think about the "What." What happened to the person to make the
story newsworthy?

4 Check for fact and opinion. A news article should be factual with statistics,
proven studies and authorities backing up a claim. An opinion article, one based on
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emotion or personal experience, does not belong in a news article. Learn to
distinguish between the two.

5 Look for conflicts or issues being discussed. Ask yourself if the writer is
educating you with the facts or if he is trying to get you to think a certain way or
follow a given action. Look at both sides of the argument. Consider the solutions
proposed if he gives any. Was there enough information to support the ideas?

6 Study the graphs or pictures if there are any. Ask yourself if they are clear.
Do they adequately and fairly represent the news they are supposed to be illustrating?
Make sure the pictures are not cropped to eliminate some unfavorable material.

7 Make a list of unfamiliar words in your notebook. Look them up in the
dictionary. Reread the sentences that contain them to reinforce the definitions.

8 Look at another newspaper with the same news article. Check to see if there
are similarities in their treatment. Analyze the differences before accepting either one
as correct.

v Visit the following site http:/elf-english.ru/2010/05/gazety-na-anglijskom-
zachem-ix-chitat/ and select a news article/an Op-ed from one of the English-
speaking newspaper. Analyze the article using the above instructions.

2 ADVERTISING
HOW TO ANALYZE AN ADVERTISEMENT

v" Select a print ad visiting the following site:
http://library.duke.edu/digitalcollections/adaccess/

v Analyze the ad using the questions below:

1. What is the general ambience of the advertisement? What mood does it create?
How does it do this?

2. What is the design of the advertisement? How are the basic components or
elements arranged?

3. What is the relationship between pictorial elements and written material and what
does this tell us?

4. What is the use of space in the advertisement? Is there a lot of “white space" or is it
full of graphic and written elements?

5. What signs and symbols do we find? What role do they play in the ad’s impact?

6. If there are figures (men, women, children, animals) what are they like? What can
be said about their facial expressions, poses, hairstyle, age, sex, hair color, ethnicity,
education, occupation, relationships (of one to the other)?

7. What does the background tell us? Where is the advertisement taking place and
what significance does this background have?

8. What action is taking place in the advertisement and what significance does it
have? (This might be described as the ad’s “plot”)
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9. What theme or themes do we find in the advertisement? What is it about? (The plot
of an advertisement may involve a man and a woman drinking but the theme might
be jealousy, faithlessness, ambition, passion, etc.)

10. What about the language used? Does it essentially provide information or does it
try to generate some kind of emotional response? Or both? What techniques are used
by the copywriter: humor, alliteration, definitions of life, comparisons, sexual
innuendo, and so on?

11. What typefaces are used and what impressions do they convey?

12. What is the item being advertised and what role does it play in culture and
society?

13. What about aesthetic decisions? If the advertisement is a photograph, what kind
of a shot is it? What significance do long shots, medium shots, close-up shots have?
What about the lighting, use of color, angle of the shot?

14. What sociological, political, economic or cultural attitudes are indirectly reflected
in the advertisement? An advertisement may be about a pair of blue jeans but it
might, indirectly, reflect such matters as sexism, alienation, stereotyped thinking,
conformism, generational conflict, loneliness, elitism, and so on.

v’ Practise in creating ads at
http://pbskids.org/dontbuyit/advertisingtricks/createyourownad flash.html

v' Create your own illustrated advertisement on the basis of these print ads:

Caravan at Cayton Bay
www.caravanatcaytonbay.co.uk has beautiful TOP OF THE RANGE 6 & 8 berth
caravans at Park Resorts, Cayton Bay. Save £'s on brochure prices! Check out the
website for details or call Matt on 01751 430939.

Watch TimesTalks events
Live. Online. Free. Lifestream.com

Weddings By Sea
Sailing& Powerboat weddings. St Thomas US Virgin Islands.
www.weddingsbysea.com

BSc. in Int'l Relations
Online University program, Bachelor in International Relations.
www.aiu.edu/University

Fly Screens
REWIRED OR REPLACED
Mobile service. 0412 304 062 most areas

Hearing Aid
Repairs. Tune Ups. 858-759-8922. RSFaudiology.com

Carpet Cleaning
Cost friendly Carpet Cleaning. Quality work at affordable Rates.
WwWw.carpet-steamer-experts.com
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3 PHOTO

v" Find out more about analyzing photos:
ANALYZING PHOTOGRAPHS & PRINTS

Observe: identify and note details.
Describe what you see.
What do you notice first?
What people and objects are shown?
How are they arranged?
What is the physical setting?
What, if any, words do you see?
What other details can you see?
Reflect: generate and test hypotheses about the source.
Why do you think this image was made?
What's happening in the image?
When do you think it was made?
Who do you think was the audience for this image?
What tools were used to create this?
What can you learn from examining this image?
What's missing from this image?
If someone made this today, what would be different?
What would be the same?
Question: ask questions to lead to more observations and reflections.
What do you wonder about ... who? what? when? where? why? how?

v Have a look at the works of the 2014 Pulitzer Prize finalists in the sphere of

feature photography:
http://www.pulitzer.org/works/2014-Feature-Photography
http://www.pulitzer.org/2014 feature photography finalist 1#
http://www.pulitzer.org/2014 feature photography finalist 2

v’ Select an image. Translate the caption. Predict what will happen one minute
after the scene shown in the image.

v" Analyze the image using the above instructions. Expand or alter textbook or
other printed explanations of history based on images you study.

4 RADIO/PODCASTS

v  Listen to the interview with one of the most successful and controversial
celebrity photographers of the last 30 years, David LaChapelle. The story
revolves around sex, drugs and provocative pictures. David LaChapelle has the
ability to shock and offend, but does his work go deeper?
http://downloads.bbc.co.uk/podcasts/worldservice/ht/ht 20140616-1000a.mp3
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v" Analyze the audio file using the following scheme:

ANALYZING ORAL HISTORIES

Observe: identify and note details.
Describe what you notice.
What do you notice first?
Are any words unfamiliar to you?
Do you notice any accent?
What format is used for the oral history you are examining now? (An audio
recording, video or film)
Does it seem like an interview or a conversation?
Do you notice any background noises?
What other details do you notice?

Reflect: generate and test hypotheses about the source.
What was the purpose of this oral history?
What do you think was happening when it was recorded?
What can you tell about the person telling the story, and about that person's point
of view?
What is the significance of this oral history?
Is it more personal or historical?
How does encountering this story firsthand change its emotional impact? What
can you learn from this oral history?

Question: ask questions to lead to more observations and reflections.
What do you wonder about ... who? what? when? where? why? how?

v Write a brief translation of the oral history.
5 CINEMATOGRAPHY

v Previewing
What can the title The Glass Menagerie tell you about the content?

v’ Translate the text orally.

THE GLASS MENAGERIE
Tennessee Williams® play is about isolation and illusions. The characters
include the mother Amanda, the daughter Laura, 23, who has one leg shorter than the
other, the son Tom, and the Gentleman Caller. The play is memory and Tom is the
narrator.

Amanda is forever stuck in the southern world of cotillions and entertaining as
many as seventeen gentlemen callers at one time. Even though the family now lives
in St. Louis, Amanda has ambitions (some would call them illusions) for her two
children. Laura is engrossed in a world of miniature glass animals. Her mother
enrolled her in a business school, but Laura was so shy and frightened that she made
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just one appearance. After that she leaves home as if to go to school, but spends the
day exploring cultural spots in the city.

Tom tries to be reality conscious. As a worker in a shoe factory, he does have
contact with the outer world, but even he has his illusions. He is torn between his
desire to escape his hated job in the factory, to escape his mother and the guilt over
his sister, or to stay and face his responsibility. His love of the movies is a cue to us
that he is a dreamer. He pays his dues in the merchant marine so that one day he can
escape and travel the same way as his father, who long ago abandoned the family.

Pressed by his mother to bring home a young man to court his sister, Tom
finally brings home Jim O’Connor, who attended high school with Laura and him.
Jim was a star in many fields in high school and most likely to succeed. Now he has
a job only slightly higher than Tom’s, but unlike Tom, he’s always trying to take
courses to better himself. Jim is very attentive to Laura: he engages her in
conversation and tells her she needs more self-confidence. He even teaches her to
waltz, but while dancing they bump into the table on which favorite glass piece is
sitting. It falls and its horn breaks off, but Laura is not upset and comments that a
unicorn with a broken horn is less freakish.

When the gentleman caller leaves early announcing that he has to meet his
fiancée’s train, the evening is a disaster as far as Amanda is concerned. In the end,
Tom is finally able to announce that he intends to join the merchant marine.

v Find Russian equivalents to the following terms:

Shot is an image captured by a single continuous running of a camera.

Long shot is usually used to show the general location, environment.

Medium shot usually shows a human figure down to the waist.

Close-up. A face of a person or an object is the main element in the frame
(extreme close-up if the camera looks at the specific part of the object or part of
a person’s face)

Camera angle — the position of the camera in relation to the object, “point of
view”.

Tilt-up. Camera “looks up” to the object (low-angle).

Tilt-down. Camera “looks down” on the object (high angle).

v Visit http://www.youtube.com/watch?v=nDPMBDiwLOM or
http://www.youtube.com/watch?v=k3TrLczE9Oo0
Watch the movie The Glass Menagerie paying attention at the above basic
terms, identify the type of a shot and camera angle.

v Answer the following questions:

1. Have you ever met anyone as shy as Laura? What do you think makes people shy?
Can shyness be overcome? Does the play imply any reason for her shyness? What do
you think will become of Laura now?

2. Do you believe in Amanda’s grandiose past?

3. What do you think she really wants for her children?
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5. Can you think of other young people, real, in television, books, or movies who are
torn between two possibilities?

6. Why do you think Jim dances with and kisses Laura when he has a fiancée?

7. Why do you think Laura gives Jim the broken unicorn to keep?

8. How do you know that the men at the factory think Tom is a dreamer?

v Analyze the movie using the following instructions:
ANALYZING MOTION PICTURES

Observe: identify and note details.

Describe what you see and hear.

What do you notice first?

Do you only see live action, or are there any special effects or animation?

Describe any words you see on the screen.

What do you notice about the length of the motion picture?

Does anything about it seem strange or unusual?

What other details do you notice?
Reflect: generate and test hypotheses about the source.

What was the purpose of this motion picture?

Who do you think created it?

What is the author trying to say?

Who are the people who appear in it?

What tools and materials were used to create it?

Do you think it was filmed on location, or was there a stage set?

Who do you think was the intended audience?

What feelings or ideas do you think its creators wanted to communicate?

If someone created this motion picture today, what would be different?
Question: ask questions to lead to more observations and reflections.
What do you wonder about ... who? what? when? where? why? how?

v’ Select any poster you like at http://www.mposter.com/ and answer the
following questions:

What do you see in the poster?

Is there print text besides the images?

Describe the colors and lighting. What image is in the spot light? Are the rest of
the images in diffused or normal lighting? What colors are dominant in the
poster?

What is genre of the movie?

What is the film about?

What is the relationship between the characters shown in the poster?

Does this poster make you want to see the movie?

v Design an original movie poster for the film you know and present it to
the class.
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v'Read and translate the Aesop’s fable urging us not to associate with
wicked people:
THE STORK AND THE CRANES

The cranes were making trouble for the farmer by snatching the seed he
had scattered on the ground. There was a stork who associated with the cranes
and lived together with them although he never did any harm to the farmer.
When the farmer was fed up with the damage being done to his crops, he
prepared a snare and captured the stork together with the cranes. Thus the stork
was actually held accountable for crimes he had never committed.

v Imagine that you are producers of a movie based on that story. Choose
the director, actors and locations for shooting the film. Work in small
groups and present your ideas both, visually and orally.

6 TV&VIDEO
v View the episodes and translate them into Russian.

1) Censorship http://learningenglish.voanews.com/media/video/news-
words/1884222 html?z=0&zp=1
Notes:

advocacy group — HHHIIMATUBHAS TPYIINa, TPABO3AIUTHAS OPTaHU3AIIHSI

surveillance activities — Hag30p, ClexKKa

item — 371. cooOuIeHNE

offensive — mpuunHsIONTUN Bpea

to ban — 3anpemars
2) Verification http://learningenglish.voanews.com/media/video/news-
words/1890653.html?z=3620&zp=1

Notes:

negotiations — MeperoBOpkI;

more extensive limits — 6ojee CylnecTBeHHbIE OTpaHUYCHMUS;

devastating — ONyCTOLIMTEIbHBIN; pa3pyLIMTEIbHBIN; H3MaThIBAIOLINI;

HEBEPOATHBIN;

agreed limits — corimacoBaHHbI€ OTPAaHUYCHUS;

strict verification — CTpOTHit KOHTPOJIb.
3) Paparazzi http://learningenglish.voanews.com/media/video/news-
words/1884224 html?z=3620&zp=1
4) Get Cold Feet http://learningenglish.voanews.com/media/video/english-in-a-
minute/1684043.html?z=3619&zp=1
5) Miss The Point http://learningenglish.voanews.com/media/video/english-in-a-
minute/1666400.html?z=3619&zp=3
6) No Pain, No Gain http://learningenglish.voanews.com/media/video/english-in-a-
minute/1698806.html?z=0&zp=1
7) Cut to the Chase http://learningenglish.voanews.com/media/video/english-in-a-
minute/1698742 . html?z=0&zp=1
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8) Digital Library Digitizes Cultural Objects
http://learningenglish.voanews.com/media/video/learning-english-
tv/1739516.html?z=0&zp=1

9) Remembering the Pain of the Cultural Revolution
http://learningenglish.voanews.com/media/video/letv-
ducation/1755622.html?z=0&zp=1

10) Hollywood Visual Effects Come From Around the World
http://learningenglish.voanews.com/media/video/hollywood-visual-effects-come-
from-around-the-world/1937785.html?z=3613&zp=2

THE OFFICE
v Previewing
What can the title THE OFFICE tell you about the show? Who is the author?

v Translate the comments to the show.

Alyse Hand, Debra Finkel

The Office is a remake of a British show of the same name. The show mainly
focuses on delusional branch manager, Michael Scott. Michael believes that he is not
only an excellent manager but also hilarious and ‘“cool.” He also believes his
employees feel the same way. Michael’s character exists as a representation of taboo
topics in our society such as: gender superiority, homophobia, and racism. Though
Michael is seen as outrageous to many by the comments that he makes, he is only
voicing the stereotypes that still exist in our culture.

In the episode “Diversity Day” Michael has the good intentions to try to
educate his staff about diversity through the use of stereotypes, but of course, in
typical Office fashion, Michael executes his attempt poorly. Each employee is given a
card to place on their head which gives them an ethnicity to represent such as
“Chinese” or “Jamaican.” He then pairs the employees up so they can make
stereotypical comments to each other in regard to the ethnicity cards on their head.
That way, the employee can figure out which ethnicity they are representing.

An excerpt of dialogue used between two employees in this episode to find out
their ethnicity showcases the stereotypes that exist. In the exercise, employee Angela
is wearing a card that says, “Jamaican” on her forehead and other employee Kevin is
trying to give her clues to figure out her ethnicity:

Kevin: You wanna go to the beach?

Angela: Sure.

Kevin: You wanna get high?

Angela: No.

Kevin: I think you do, mam.

An additional example of how Michael is a representation of our society occurs
when he tries to be politically correct but comes off as incredibly offensive. Michael
asks one of his employees, Oscar, about his ethnic background. Oscar says that his
parents were Mexican. To that, Michael replies, “Um, let me ask you, is there a term
besides 'Mexican' that you prefer? Something less offensive?” Our society is
continuously plagued by these stereotypic undertones that exist. Like Michael,
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society tries to cover up these undertones with good intentions, but it is obvious that
these stereotypes still exist.

v Watch the episode “Diversity Day” at
http://www.youtube.com/watch?v=T0OzqHz598D8

v Answer the following questions:

What was the purpose of this episode?

Who created it?

What is the author trying to say?

Who are the people who appear in it?

What tools and materials were used to create it?

Who do you think was the intended audience?

What feelings or ideas do you think its creators wanted to communicate?

v Here are some more useful links for viewing:
http://rtd.rt.com/films/ilizarov-bone-healing-device/#part-1
http://rtd.rt.com/films/soap-operas-tv-sitcoms/#part- 1
http://www.bbc.com/news/video and audio/

Cnucoxk nutepaTypbl

1 Komuccapos B. H. Teopust nepeBoia (IMHrBUCTHYECKUE ACTIEKTHI) : y4eO. JJIsl UH-TOB U
dax. uHoCTp. 513. M. : Beicm. mik., 1990. 253 c.

2 HosukoBa A. A. MenuaoOpa3oBaHre Ha 3aHATHSX 110 aHTJIMUCKOMY SI3BIKY : ydeOHOe
nocobue. Taranpor : Kyuma, 2004. 52 c.

3 IIpozopoB B. I'. Teopusi u mpakTuka mepeBojia ¢ AHMNIMKWCKOTO SI3bIKA HA PYCCKHUMU.
Ilerpo3zaBoack : KI'Y, 1997.

4 Penxep S. M. YuebHoe mocoOue Mo MEpeBOy C AHIJIMUCKOTO SI3bIKA HA PYCCKUM.
Bemyck 1. M., 1981.

5 Tenens D. @., [loneras M. FO. S3bIK aHTTIMIICKONW U aMEPUKAHCKOM MPECCHI : yueo.
ocoodue Mo aHrmickoMy si3bIKy. M. : Boicmias mikoma, 2006. 119 c.
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HPUJIOKEHHUE A

I[MEPEBOAYECKHME TPAHC®OPMAIINUA
[IpeoOpa3oBanus, KOTOpPHIE OCYIIECTBISET IEPEBOIYMK MPHU MEPEXoae OT
TekcTa Ha ucxogHoMm s3bike (M) x Tekcrty Ha s3bike nepeBoaa (I15), HazbiBaroTCs
nepeBogueckumMu Tpanchopmammsvu. CymecTBYIOT JEKCHYECKUE, TPaMMaTHUECKHE
Y KOMITJICKCHBIC JICKCUKO-TpaMMaTHIeCKUE TpaHCc(hopMaIuy.

JIEKCUYECKHNE TPAHCOOPMAILIN

1 Tpanckpubuposeanue w mpanciumepayua — CHocoObl TepeBoja
JIEKCUYECKOW MHUIIBI OPUTHHAIA ITyTEM BOCCO3/IaHuUs ee (POPMBI IPH MOMOIIH OYKB
[T5. Tlpu TpaHCKPHUIIIIUK BOCIPOU3BOAMTCS 3BYKOBas (JOpMa HHOS3BIYHOTO CIIOBA
(marmp. Warner Brothers — VYopuep bpasep3), a mnpu TpaHCIUTEpAIlMH €ro
rpaduueckas ¢popma (Hanp. Washington — BammHrTon).

2 Kanvkupoeanue — crnioco® mepemayu JEKCHYECKOW EIMHHIIBI OpUTHHAIA
MyTeM 3aMEHBbI €€ COCTaBHBIX YacTeil — MopdeM WU CIOB (B CIIy4ae yCTONYMBBIX
COYCTaHMI) MX JIeKcmueckuMu cooTBercTBUsiMU B [151. Ilpumep: shadow cabinet —
TEHEBOM KaOMHeT; Mass culture — maccoBast KyabpTypa.

3 Jlekcuko-cemanmuueckue 3ameHbl — CIOCOO0 TIEPEeBOAA JEKCHYECKHX
€IMHUI] OpPHTMHANA IyTEeM HCIOJb30BaHUs B mepeBoae enunuil [15, 3nadyenue
KOTOPBIX HE COBIANaeT CO 3HAYCHHUSIMU HCXOJIHBIX €IUHHII, HO MOXET OBITh
BBIBEICHO U3 HUX C TIOMOIIIbIO ONPENIEICHHOIO TUIA JIOTHYECKUX MTPE0Opa30BaAHUM.

OcHOBHBIE BUIBI JIEKCUKO-CEMAaHTHYECKUX 3aMEH:

a) KoHKpemuzayus — 3aMeHa cioBa/cioBocodetanuss WS c¢ Oonee mmpoxkum
IpeIMETHBIM 3Hau€HUEM ciIoBoM/ciioBocodyeTanueM [15 ¢ Gonee y3kuM 3HaueHUEM.
[Mpumep: The market is firm. Ha pbiHke yCTaHOBHIINCH CTAOMIIBHBIC TICHBI.

0) ecenepanusayus — 3ameHa equHulbl U ¢ Gosee y3KkuM NMpeaMEeTHBIM 3HAYEHUEM
enunuteir [15 ¢ Gonee mmpokum 3HauenueM. [Ipumep: goldfish — axBapuymnas
pbIOKa.

C) MOoOynAYUsA, WA CMBICIIOBOE Pa3BUTHE — 3aMEHa CJIOBA WM cioBocoueTaHus NS
enuauuend [15, 3HaueHne KOTOPOM JIOTMYECKU BBIBOJUTCS U3 3HAYEHUS] WCXOJHOU
enuauipl. [Ipumep: | don't blame them. S ux norumaro.

['PAMMATHUYECKUE TPAHCOOPMALINN

1 Cunmakcuueckoe ynoodoonenue, npu KOTOPOM CHHTAKCHUYECKAs CTPYKTypa
opurrHaja npeodpasyercs B aHamornunyto crpykrypy I, [Ipumep: | would like to
draw your attention to ... — xoTesoch ObI MPUBJICYD Balllc BHUMAHKE K ...

2 Ynenenue npeonoiceHuil, KOria CUHTaKCHUECKasi CTPYKTypa MPeAIOKEeHUS
B OpUTHHAJIe npeolOpaszyeTcs B JBE WU 0OoJiee MpeAuKaThBHbIE CTPYKTypbl [151.
[Mpumep: We want them to acknowledge their mistake. Msl xoTrM, 4TOOBI OHH
MIPU3HAIN CBOIO OLIUOKY.

3 Oo6vedunenue npeonoixcenuil, KOrJa CHUHTAaKCUYECKass CTPYKTypa B
OpUTHHaJIE peol0pa3yercss MyTeM COETUHEHHs JIBYX MPOCTHIX MPEIJIOKEHUNH B OJTHO
cioxxnoe. [Ipumep: Things have to be done. The country has to be run. Hamo nenats
JIEJIO ¥ YIIPABIISITH CTPAHOM.
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4 I'pammamuueckue 3amensl, KOraa rpaMMaTuyeckas ¢IMHKUIA B OPUTHHATIC
npeobpasyercst B eauHuUIy [151 ¢ MHBIM TpaMMaTHYSCKMM 3Ha4YeHHEM. VI3MEHEHHIO
MOXET ToABepraTbcs (opma CiIoBa, 4acTh PEYM HIIM 4IEH MPEIIOKEHHs. 3aMeHa
YJCHA TPEIJIOKEHUs] MPUBOIUT K TEPECTPOMKE CHHTAKCHYECKOW CTPYKTYPHI
npemioxenus. [Ipumep: She is no good as a letter-writer. Ona He ymeer mucaTh
IHMCHMaA.

KOMIUIEKCHBIE JIEKCUKO-I'PAMMATHUYECKHUE TPAHCOOPMAILINN

1 Aumonumuueckuit nepe6od, pyu KOTOPOM 3aME€HA YTBEPAUTEITHLHON (POPMBI
B OPUTHHAJIC HA OTPUIATEIBHYIO (hOpMY B MIEPEBOC WM, HAO0OPOT, OTPUIIATEITHLHOM
HAa YTBEPAUTEIBHYKO CONPOBOXKIACTCS 3aMEHOW JIeKCMuYeckor eauuuipl M Ha
enunuiy [151 ¢ mporuBomonoxubiM 3HaueHueM. [Ipumep: Nothing changed in my
home town. Bce octanoch mpeXHUM B MOEM POJIHOM T'OPO/IE.

2 Oxcnnauxkayua (OTMCATENBHBIA TEPEBOJ), NPH KOTOPOH JeKcHuecKas
equuuna WS 3ameHsieTcss CIIOBOCOYETAaHUWEM, SKCIUTMIUPYIONIUM €€ 3HadyeHHE.
ITpumep: Car owners from the midway towns ran a shuttle service for parents visiting
the children injured in the accident. Bragenbipl aBTOMAIIMH W3 TOPOJIOB, JICXKAIIUX
MEXIy STUMU JBYMs MyHKTaMH, HEMPEPHIBHO MPUBO3ZWINM M OTBO3WIM POIUTENICH,
KOTOpBIE HAaBEIIAIM CBOUX JIETEH, MOCTPAAaBIINX BO BpeMs KPYIICHUSI.

3 Komnencayus, Ipu KOTOPOH AIIEMEHTHI CMbICTIA, YTPAYCHHBIC IPU MTEPEBOIC
equHuIbl M5l B opurunane, mepenaroTcs B TEKCTE MEPEBOJIa KAKUM-JIMOO JAPYyTrUM
CPEIICTBOM, IpUYEM HE 0053aTEeIbHO B TOM K€ CAMOM MECTE, YTO U B OpUTHHAJE.
[Tpumep: You could tell he was very ashamed of his parents and all, because they said
"he don't" and "she don't" and stuff like that. Beo BuHO, YTO OH CTECHsAETCA CBOMX
POIIUTEIIEH, IOTOMY YTO OHA TOBOPUIIU «XOUYT» U «XOYETE» U BCE B TAKOM POJIE.

[MEPEBOAYECKHWE COOTBETCTBUA

[TepeBoaYeCKMM COOTBETCTBHEM KakoW-mOo eawHMnbl M Has3wiBaeTcs
enuauna [, perymspHO wucmonms3yemas IUisl ee ImepeBoja. Takue COOTBETCTBHS
MOXXHO OOHApy)XHTh Ha JIFOOOM YpPOBHE SI3BIKOBOW CHCTEMBI: OT (DOHEMBI 10
MIPEJUIOKEHUS.

1 Coomeemcmeus na yposne ponem: lady — neau, speaker — crimkep, Churchill
— Yepuwsuie, Liverpool — Jluseprysib U T.J1. B pycCKHUX COOTBETCTBUSX KaKIoM (hoHEeMe
AHTJIMICKOTO CJIOBA OOHAPYKMBAETCS OJIM3Kasl M0 apTHKYJIAINH U 3By4aHUI0 (oHEMa
PYCCKOTO SI3BIKA.

2 Coomeemcmeusn na yposne mopghem: table-s — cron-wl, Strict-ness — ctpor-octs
U T.J. B pycckux mepeBomax Kaxmou mopdemMe aHIIMHCKOTO CJIOBa COOTBETCTBYET
omnpeieieHHas MopgeMa pyccKoro ClioBa.

3 Coomeemcmeus na yposte cioe. he came home — on nipumren gomoii, | looked
at her — s mocmotpen Ha Hee. 31eCh KKIAOMY CIIOBY AHIJIMHCKOTO IMPEIOKCHHUS
MO>KHO HAalTH COOTBETCTBYIOIIIEE CIIOBO B PYCCKOM TEPEBOJIE.

4 Coomeemcmeus Ha ypoene cnoseocouemanuii. 10 take part — npunrMarh
yuactwe, to spill the beans — Beinath cexper, to come to the wrong shop — oGpariatbes He
1o ajipecy. B 3THX cllydasx cJIOBOCOUYETaHUsI B OPUTHHAJIE U MIEPEBO/IC SKBUBAJIICHTHBI B
IIEJIOM, a B MX COCTaBE HET CJIOB, BBICTYTAIOIINX B KAYECTBE COOTBETCTBUM APYT K JIPYTY.
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5 Coomeemcmeusn na yposre npeonoxcenuii. Keep off the grass. — I'lo razonam e
XOIUTh! B 3KBUBAJICHTHBIX MPEIUIOKECHUAX B OPUIMHAIE W TEPEBOJC HET CJIOB WM
CJIOBOCOYETAHHUH, KOTOPBIE MOYKHO OBLIO ObI COOTHECTH JPYT C PYTOM.

COOTBETCTBUSI ICJIATCS HA €IMHUYHBIC ¥ MHO)KECTBEHHBIC.

Eounuunoe/sxeusanenmmnoe coomeemcmeue — B 3TOM ClIy4ae OJHO3HAYHOMY
CIIOBY WJIM CJIOBOCOYCTAHHMIO TOJUIMHHUKA HMEETCS YCTOWYMBOE, PaBHO3ZHAYHOE
COOTBETCTBHE B S3BIKE IEPEBOAA. DTO CIIOBA TEPMHHOJIOTMYECKOTO XapakTepa:
reorpauuecKie TMOHSATHS, HAMMEHOBAHUS >KMBOTHBIX, JCPCBHEB, UYHMCIUTEIbHBIC,
Ha3BaHWs JIHEH HeJeNnu, MeCSIeB, CTENeHed pojactBa u T.u. Hanp.: equator —
skBatop; birch — 6epesa; March — mapr.

Mmnosicecmeennoe/sapuanmuoe coomeemcmeue — B ITOM Cllydae OJHOMY
HHOSI3BIYHOMY CJIOBY YaCTHYHO COOTBETCTBYET HECKOJIbKO CJIOB B SI3bIKE MEPEBO/IA.
Hanp.: face — numo, Mopaa (GKUBOTHOTO), BBIpKEHUE JUIA, IOBEPXHOCTH,
obnuiioBka, mnudepodsar; state — cocrosHue, MOJOXKEHUE, CTPOEHHUE, CTPYKTYpa,
OOIIIECTBEHHOE IOJIOKEHUE, BEIHKOJICIHE, MBIIIHOCTD, TOCYIapCTBO, IITaT. Brioop
COOTBETCTBUS OCYIICCTBISACTCS HA OCHOBE KOHTEKCTA.

EIUHMIIBEI HCXOMHOTO SI3bIKA, KOTOPHIE HE UMEIOT PEryIIIPHBIX COOTBETCTBHI B
SI3bIKE TIEPEBO/IA, HA3BIBAIOT Oe3IKeusateHmuvimu (AIMEHa JIOjeH, reorpadudeckue
Ha3BaHUs, PCalii, HEOJOTH3MBI U T.I1.).

B obGnactu mepeBona O€33KBUBAJICHTHOM JICKCHKH TPUMEHSIIOTCS CIIETYIOIINE
THUIIBI COOTBETCTBUMN:

1) coomeemcmeusi-3aumcmeosanusi, BOCTPOU3BOJAIINE B S3bIKE IIEPEBOJIA
dbopMy HHOSI3BIUHOTO ciioBa: KNOW-how — Hoy-xay, impeachment — ummuument. Takue
COOTBETCTBHS CO3JIAF0TCS C TIOMOIIBIO TPAHCKPHUIILIMK WITH TPAHCITUTEPALINH;

2) coomeemcmeus-KanbKku, BOCIIPOU3BOSIIME MOP(EMHBI COCTAaB CIOBA WU
COCTaBHBIE 4YacTH ycTOW4MBOro cioBocoderanms B WS: backbencher -
3agHecKkaMeeuHuK, brain drain — yreuka mosros, people of good will — moau no6poi
BOJIH;

3) coomsemcmesusi-ananoeu, co3naBaeMble MyTeM MOJBICKAHMs OJIMXKAWIICH 1o
3HAYCHUIO e¢AMHUIIBL: drugstore — anreka, afternoon — seuep;

4) coomeemcmeusi-leKcuueckue 3ameHbl, CO3IaBacMbIe MPH TIepeaade 3HAYCHUS
O€33KBUBAJICHTHOTO CJIOBAa B KOHTEKCTE C TIOMOIIBIO OJHOTO U3 BHUJOB
nepeBodeckux TpaHchopmarmid. Tak, mpu MepeBoje B Pa3IMYHBIX CIydasxX Ha
PYCCKUH S3BIK AHTJIMICKOrO exposure, He HMEIOIIEro MPsIMOr0 COOTBETCTBHS,
HampuMmep, B mpemnoxenun He died of exposure, B 3aBUCHMOCTH OT IIHPOKOTO
KOHTEKCTa MOI'YT OBITh HCIOJB30BaHbl TpaHC(HOpMAIMM KOHKPETH3ALUU WK
MOIyJAUMU (CMBICTIOBOTO pa3BuTusi): «OH yMmep oT mpocTyas», «OH morud ot
COJTHEYHOTO yaapay», «OH 3aMep3 B CHErax» u T.7.;

5) B ciy4ae HEBO3MOXKHOCTH CO3[aTh COOTBETCTBHE YKa3aHHBIMH BBIIIIE
criocobamMu i MepeBoja OE33KBUBAJICHTHOTO CJIOBA HCIIOJB3YETCS OnuUcauue,
pacKpbIBaroIliee 3HAYCHUE OC33KBMBAJICHTHOTO CJIOBa IPH IOMOIIM Pa3BEPHYTOTO
coBocouetanus: landslide — moGena Ha BEIOOpax MOAABIISIOIIAM OOJIBITMHCTBOM I'O-
aocos, brinkmanship — uckyccTBO IPOBEACHUS MOJTMTUKH HAa TPAHU BOMHBI.
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TPYJHOCTU IIEPEBO/IA

IIpeno3utuBHbie aTpudOyTHBHbIe couyeTaHuss (ITACwhbI) — AByWwICHHbIC WU
MHOTOYJICHHBIC COUYCTaHUS onpedeienue + onpedensiemoe: bird cage — kiaeTka s
OTHUIBL, car workers — pabodrie aBTOMOOMJIBHBIX 3aB0j0B; "'Everyone will keep his
job" promise — obemanue TOro, YTO 3a KaXJIbIM PaOOTHHKOM OyJIeT COXpPaHCHO ero
pabouee mecto; His eyes were sending a clear you-are-lying-and-we-both-know-it
message. — Ero B3risia sicHo roBopuit: «Thl JDKEIb, U MBI 00a 3TO 3HAEM.

Haub6onee appextuBHBIMU SABISIOTCA ciienytomue crocoos! nepesoaa [TACos:

1) cymectButensHoe B M.m. + cymecrButensHoe B P.n.: New York resident —
sxutens Hero-Mopka; university student — cTyaenT yHuBepcuTeTa;

2) cyliecTBUTENbHOE + Mpeyior + cymectButenbHoe: freedom fighter — Gopen
3a cB0OOy; COver girl — neByiika ¢ 00I0KKH;

3) mnepecraHoBka YJIEHOB arTpuOyTWBHOW Tpynmel: "Rose Tattoo"
«TaryupoBannas po3a» (nmbeca T. YumibsamMca);

4) mepemaya TEpPBOrO YIEHA CIOBOCOYETAHUS C TOMOIIBI0 MPUYACTHOTO
o0opoTa My mpuaaToyHoro npemanoxenus: beached fish — peiba, BeIOpOIICHHAS HA
Oeper; No-win situation — curtyanms, B KOTOpO HEBO3MOXKHA MOOEIa HU OJIHOM U3
CTOPOH;

5) B mepeBole MOXET MOTPeOOBATHCA paJAMKAIbHAs IEPECTPOKa BCEro
cioBocodetanus. [Ipu Oeriiom B3risae Ha 3aroyioBok Deer Tragedy, nepBast MBIC/b —
00 «oneHbel TpareAun», HO 00Jiee MUPOKHI KOHTEKCT OOHApY>KMBAET, YTO OJICHb
cTajn MpUYMHON MopokHOM aBapum: Seven people were killed in a collision of two
cars after one apparently swerved to avoid a deer on the road. Bo3amosxHbIi TiepeBo
3arosioBka: «OJieHb — BUHOBHUK Tpareaum».

@dpa3eosiornyeckue eJUHUIBI

[Monbupast coorBercTBHE (hpazeonorndeckuMm eauauiaM (OE), Hy>KHO TOMHUTH
CJIeIyIolIee: SKBUBAJICHTHOE COOTBETCTBHUE B SI3bIKE IMEPEBOJA JTOJHDKHO 00s3aTENIbHO
BOCIIPOM3BO/IUThH MEPEHOCHBIN CMBICIT TIEPEBOIMMOTO (hpa3eosioru3ma, BeIpaxaTh TO e
AMOIMOHAJILHOE OTHOILIEHUE U UMETh TaKYIO K€ CTUIUCTUYECKYIO XapaKTEPUCTHUKY.

CyllecTBYIOT TpH THIIa COOTBETCTBUI 00pa3zHbiM OF opuruHana.

B mnepBoM THMIE COOTBETCTBUN COXpAHSETCS BECh KOMIUIEKC 3HAYEHUU
nepeBoauMon eauHuIlbl. B stom ciydae B 151 mmeercss oOpasHblil (ypa3eosorusm,
coBnaaaromuii ¢ ®E opurrnHana kak mo npsiMomy, Tak U 10 NePEeHOCHOMY 3HAUYEHUIO
(ocHOBaHHBII Ha TOM ke caMoM oOpase): The game is not worth the candles. Mrpa ne
CTOUT CBEY.

Bo BTOpOM THIIE COOTBETCTBUN OJMHAKOBBIN MEPEHOCHBIN CMBICII NIEPEAACTCS C
MOMOIIIbI0 WHOTO 0Opa3a: to get up on the wrong side of the bed — Bcrate He ¢ ToM
HOTH.

Tpernii TUI COOTBETCTBUM CO3MAETCA IYTEM KAaJbKUPOBAHWS WHOA3BIYHOU
obpazHoii eaunmnbl: to put the cart before the horse — craButh Tenery Bmepemu
JIOLIA/IH.

NuTepHanuOHAIIbHBIE CJI0BAa — JIGKCUUECKUE €IWHUIIBI B PA3HBIX S3bIKAX,
HMMEIOIIHE CXOJIHYIO (3BYKOBYIO W/WIH IrpadUyuecKyro) U oAuHaKoBoe 3HaueHue. OHu
MOMNaJa0T B TOT WJIM MHOMU S3bIK OJarojapsi 3aMMCTBOBAHMIO TaKOM JIEKCUKUA OJHHUM
S3BIKOM 'y Jpyroro. Anrnuiickue ciosa alphabet, atom, banjo, billiards, bull-dog,
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cafeteria, caravan, catastrophe, chaos, dynamo, economic, electric, element, energy,
film, Kodak, legal, minimum u apyrue HOCAT HHTEPHALIMOHAILHBIN XapakTep.

IIceBnonHTEepHAIMOHAJIbHBIE CJI0BA — JICKCUYECKHE EIMHUIIBI B Pa3HBIX
s3pIKax OJM3kue mo (opMe, HO OTIWYAlOIIMecs Mo 3HaueHuto. ['paduueckas u
doneTnueckass (OpMbl TCEBAOMHTEPHAIMOHAIBHBIX CJIOB, KOTOPbIE Ha3bIBAIOT
IOKHBIMH JIPY3bSIMU TIE€PEBOAUMKA», HEPEIKO BBOAAT B 3a0iyxiaeHue: Servant —
ciyra (a He cepBaHT), Velvet — 6apxar (a He BeJIbBET).

HNuBepcusi mpeanonaraeT pacroyioKeHHe CJIOB B OOpPaTHOM TMOpSAKE IO
OTHOIIIEHUIO K WX OOBIYHOMY pAacMoJIOKeHHIO. MHBepcHs, B OTIMUKE OT MPSIMOTO
MOpSJIKa CJIOB B aHTJIMMCKOM TPEJUIONKEHUH, 3aKII0UAeTCsS B MOCTAHOBKE IJIaroyia u
JIPYTUX JJIEMEHTOB TMPEJIOKEHUS Tepell MOMJeKAIUuM, YTO TPHUAAET CTHUIIO
00pa3HOCTh W 3MOIMOHANIBHYIO dKcmpeccuBHOCTh. [Ipumep: Only then could really
free trade be developed. Tonbko B 3TOM ciIyd4ae MOKET pa3BUBATHCS JICHCTBUTEIBHO
CcBOOO/IHAsI TOPTOBJIS.

ITaccuBHBIE KOHCTPYKIMH

CrpanatenbHBIN 3aJ10T PU TIEPEBOIC HA PYCCKUH S3BIK MOKET OBIThH TIEpe/IaH:
a) KpaTKUM CTpaJaTeNbHbIM MPUYACTHEM MPOILIEAIIEr0 BpeMeHu ¢ cypdHUKcoM -H
Wi -T (C BCIIOMOTATENBHBIM TJIaroJioM ObITh WM 0e3 Hero), T.e. PYCCKUM
CTpaJaTeNIbHBIM 3aJI0TOM;

0) rJIarojioM Ha -Csl B COOTBETCTBYIOILEM BPEMEHHU, JIUIE U YUCIIE;
B) [JIaroJIOM JIEMCTBUTENIBHOTO 3ajJioTa B COOTBETCTBYIOIIEM BpEMEHH, 3 J. MH. 4.,
SIBJISTFOIITUMCS. YaCThIO HEOTPEIETICHHO-TUYHOTO MPEJIOKCHUS:

[Tpumep: The experiments were made last year. OmnbiTbl (ObUIH) POBEICHBI B
npouuioM roay. OmbIThl MPOBOAWIMCH B MPONUIOM roay. OmbIThI MPOBOJIWUIU B
IPOILIOM TOJTy.

[IpemyioxkeHus: C COYETAHUSIMU  «MOJAJBHBIM raron + HUHPUHUTUB
CTpaJaTeIbHOTO 3aJI0Ta» PEKOMEHAYETCS MEPEBOAUTH CO CIOBAaMU MOXHO, HYXKHO,
cienyet u Ap.: The problem must be solved. Oty npodnemy HyXHO pelIUTS.

CrpanarenbHbli 000POT C MOAJIEKAIIUM it TIEPEBOAUTCS HEOMPEAETIEHHO-
nYHBIM Tpeaoxkenuem: It is known ... — M3BecTHO ...

B aHrimiickom  s3pike  (OpMOIl  BBIpaXEHUS JIMIA WM OPEIMETa,
IIPOM3BOJIAIIETO JICHCTBUE, SIBISICTCS KOCBEHHOE JIONIOJTHEHHUE ¢ MpeioraMu by, with.,
Ha pycckuii si3bIK Takue AOMOJHEHUSI MOTYT OBITh IEPEBEICHBI:

a) CylIeCTBUTENbHBIM B T.1. IpU coxpaneHuu (HOpMbl CTPaAaTEIHLHOTO 3a10ra
ckazyemoro: Imperfections in polymer structure can be revealed with an electron
microscope. JlehekTbl CTPYKTYpbl THOJUMEpPAa MOXKHO OOHAPYXHTHh C IOMOIIBIO
3JEKTPOHHOI'O0 MUKPOCKOIIA (JIEKTPOHHBIM MUKPOCKOIIOM).

0) cymecTBUTENbHBIM B M.II. MM MECTOMMEHHEM; NpU ITOM aHTIUNUCKHMA
CTpaJaTeNIbHBIA 3aJIOT TepenacTcs JEHCTBHTEIbHBIM 3ajorom: An interesting
phenomenon was registered by dr. N. Jloktop N. OTMETHII HHTEpECHOE SIBIICHUE.

CuUHTaKCH4YeCKHe KOMILJIEKChI — CI0OXKHOE TOJJIexKalllee, CI0KHOe CKazyemMoe
U CII0)KHOE JOTMOJTHEHUE — COCTOST U3 JIBYX- UM TPEXUJICHHON CMBICIOBOM T'PYIIIIHI,
B COCTaB KOTOPOM BXOAUT WH(DPUHUTUBHBIN, TepyHIUAIbHBIA WM NPUYACTHBINA
000poT.
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[IpuMepbI KOMIUIEKCOB:

- cnoxkHOe momexarnee: 7o allow the prevent state of things in the Near East
to remain unchanged would be disastrous to the cause of peace. domyctuth
COXpaHEHHE CYIIECTBYIOIIETo MoyokeHuss Ha bimxHem Boctoke Ob10 OBbI MaryoHO
IS JIeJia MUpa;

- cnoxHoe ckazyemoe: The period of apparent prosperity may be said to have
ended in 1928. MoxHO cKa3aTh, YTO MEPUOJ] MHHUMOTO IPOIBETAHUS OKOHYMJICS B
1928 rony;

- cioxkHoe norosHeHue: | have never seen him to live up to his word. S ue
MTOMHIO TaKOTO CiTy4asi, 9TOOBI OH ClIepKall CBO€ CJIOBO.

IlepeBoa MHPUHUTHBA U UHPUHUTHUBHBIX KOHCTPYKIMH

[TpocToit HHPUHUTHB TIepeAETCs CKa3yeMbIM B HACTOSIIEM WIIH ITPOIICIIIEM
BpEMEHU.

I am glad to help you. S paa momous TeOe.

I am glad to be helping you. S pax, uro momorato teoe.

I am glad to be helped. fI pax, yTo MHE TOMOTrarOT.

[Tocne rnarona expect — nonaeams, hope — Hadesmocs, odcudams WHOUHUTHB
OOBIYHO TIEPEBOIUTCS OYyIITIM BPEMEHEM.

| hope him to help you. fI Hanetoch, on momoxkeT Tebe.

[MepdexTHbIN THOUHUTHB TIEpeAacTCs MPOLIEIIUM BPEMEHEM:

I am glad to have helped you. f pan, uTo momor te6e.

I am glad to have been helped. 5 pan, uro MHE TOMOTIIH.

['marom must ¢ mocieayrommM TepPEeKTHBIM WHOUHATUBOM IIEPEBOIUTCS
oondicer 0bll, 001HCHO Obimb, HagepHo, Tiaron could — go3moocHo (moe, moe Obi),
may — 803MOHCHO, MOdcem Obimb, might — moe Obi:

You must have known the rule. Ber qomkHBI ObITH 3HATH TPABUIIO.

B ¢ynkyuu noonexcauwiezo VvHOUHUTUB TEPEBOIUTCS WHOUHUTHBOM WIIH
OTrJAroJibHbIM cyinecTBUTelbHBIM: To read books is useful. Ywurats kHHMIH
MOJIE3HO.

NHbUHUTHB B pyHKUUU 0OCmoamenbcmea yeu nepeBoInTcs HOUHUTHBOM
C COIO3aMHU 0 mo20 ymobvbl, umobwl, ¢ mem umobObl WIA OTIJIArOJIbHBIM
CYILICCTBUTENBHBIM ¢ mipeaiiorom ozs.(In order) to understand the phenomenon the
laws of motion should be considered. Uro0Gsl moHATE 3TO sBIEHHE, HAIO
PacCMOTPETh 3aKOHBI JIBUKCHUS.

UnpuHuTHB B QyHKUUU o06Cmoamenscmea caeocmeus TNEPEeBOIUTCS
HEOIpeeIeHHOW (OpPMOH TJlaroia ¢ COK30M 01 mo2o umodsl, ymoobwl: ThiS
method is not accurate enough to give reliable results. Oror Mmeron HemocTaTrouHO
TOYCH, YTOOBI JaTh HAJIC)KHBIC PE3YJIbTATHI.

UnbunntiB B PpyHKUuu 006cmoamenscmea CcOnymcmeylouwux yciaoeuil
MIEPEBOJIUTCS JICCTIPUYACTHEM, OTIJIAroJIbHBIM CYIECTBUTEIBHBIM C TPEAJIOTOM C,
riiarojioMm B Ju4HO#M (opme ¢ corosom u: Hydrogen and oxygen unite to form
water. Bogopoa 1 KHCIIOpO COSTMHSAIOTCS, 00pa3ys BOAY.

NHUHUTHB B COCTAaBHOM CKa3yeMOM YacTO YMOTPEOJSETCS B COUYCTAHHH C
TJ1IaroJIoM-CBsi3KOoH be. ['maron be B GyHKIMH CBS3KH TIEPEBOAUTCS 3AKIHOUAMBCS 8
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mom, umoobwl (umo), 3mo, a B HACTOAIIEM BPEMEHH 9acTo omyckaercs: Our aim is to
master English. Hama menp 3akimtodaercss B TOM, 4TOOBI OBJIAJICTh aHTJIMHACKHIM.

NHbUHUTUB 6 @yHKyuu onpeodenenus TIEPEBOAUTCA ONPEICITUTEIHLHBIM
NpUJATOYHBIM  TIPE/UIOKEHHEM,  CKazyeMoe  KOTOpPOro  HMMEET  OTTEHOK
JOJDKEHCTBOBAHUS, BO3MOXKHOCTH (MHOT/AA XeMaHus) Wik Oymaymero Bpemenn: We
shall study minerals to be obtained in these mountains. Me1 Oyaem wu3ydath
MUHEPAIBI, KOTOPBIE MOXHO TOOBITH B ATUX TOpax.

Ecii  wHGuHUTHB B  (QYHKOHHA ONpEACICHUS BBIPAKCH  TJIAr0JIOM,
COOTBETCTBYIOIIMI 3KBUBAIEHT KOoTOporo B IS Tpebyer mocne cebst mpensora, TO
9TOT MPEUIOT MPH MEPEBOJIE CTABUTCS MEPe] COIO3HBIM CoBOM: The terms to be
insisted on are as follows. YcmoBus, Ha KOTOPBIX HaJI0 HACTAMBATh, 3AKITFOYAOTCS B
CIIETYIOIIEM.

NHbuHUTHB B QYHKIUN OMPEISICHHS TTOCIIE MOPSIKOBBIX YNCIHTEIBHBIX WIIH
HocJjie mpujaraTeabHoTo last mepeBoAuTCS TNYHOUM (OPMOH TIarojia B TOM BpEMEHH,
B KOTOPOM CTOHMT CKa3zyeMmoe aHriuickoro mpemioxenus: He is always the first to
come. OH Bceria MPUXOANT MTEPBBIM.

Ecii WHQUHUTHB B CTpaJaTebHOM 3aj0re SBISETCS OIpEIeIeHuEM K
CYILIECTBUTEIILHOMY, TIepe/]l KOTOPbIM CTOMT codyeTaHue cioB there is (there are), To
NEPeBO] TAKOTO MPEIJIOXKEHHsI yI00HO HAYMHATH CO CIIOBA Cledyem, HYHCHO WU
mooicno: There are many problems to be solved. Cienyer pemmts MHOTO BOITPOCOB.

NuduauTB nocie rinarona make ynorpebdisercs 6e3 yactuisl to: He made
me read. Ou 3actaBmy MeHsl 4yuTath. Eciu rimaronm make cTOUT B cTpanaTebHOM
3ajore, T0 HHPUHUTHUB IMOCJIE HETO ymoTpedsieTcs: ¢ yacTuiei to: He was made
to read. Ero 3acraBuiu 4yuTaTh.

WupuHuTUB B cTpanareiabHOM 3ajore nocie riaaroio allow, permit, enable
NEPEeBOINUTCS UHPUHUTUBOM B (hOpMe JEHCTBUTEIBHOTO 3aJI0Ta, CTOSIIEE TIepel HUM
CYIIECTBUTEIPHOE B PYCCKOM TMPENJIOKEHUHU OKAa3bIBACTCS JOTOJHEHHEM K
unuauTUBY: This apparatus enables accurate measurements to be carried out with
ease. DToT mpuOop Mo3BoIIsAET O6€3 TPy/Aa BHIMOJIHUTH TOYHBIC U3MEPCHHUS.

NHGUHUTUB 6 @hyHKyuu 6600H020 ujleHa BCETAA BBIACISICTCS 3alsITOW WU
TUPE W TEepeBOAUTCA: 1) AeenpuvacTHBIM 000pOTOM; 2) HeompeaeaeHHoN (hopMoit
rJlarojia ¢ COl30M eciiu; 3) CaMOCTOSATEIbHBIM MPEIJI0KEHHUEM CO CKa3yeMbIM B
MOBEJIMTEILHOM HAaKJIOHCHUH WM U3bsBUTEILHOM 1 1. MH. 4.: To anticipate a little,
these data prove that ... Eciiu 3a0exaTh HECKOJIBKO BIIEpel, CIEIyeT CKa3aTh, YTO
9TH TaHHBIE ...

Koucrpyknus to be likely (unlikely) + ungpunumue nepeBOAUTCS CICTYIOIIIM
o0pa3oM: BEpOSITHO, MO BCEH BEPOATHOCTH (MaNOBEpPOATHO, uTOOBI). [Ipumep:
Exports are likely to increase. 1o Bceit BepOSITHOCTH, 00bEM IKCIIOPTA YBEITUIHTCA.

IepyHanaabHble KOHCTPYKIIHH

'epynnuii mo ¢opme coBmagaeT ¢ MPUYACTHEM HACTOSIIETO BPEMEHH WIIH
nep(eKTHBIM IPUYACTHEM:

Reading books is useful (moanexaree). UnraTh KHUTH MOJIC3HO.

| like reading (mpsimoe nomnonHenue). S OO0 YUTATS.

He insisted on taking part in the conference (mpenmnoxxnoe momoaHenue). OH
HACTauBaJ HA TOM, YTOOBI PUHSITH YU4ACTHE B KOH(PEPEHIIHH.

44



On coming home he always has a rest (o6cTosrenscTBo). [Ipuxoas q0Moii, OH Bcera
OT/BIXAET.

['epyHnuii nepeBOAUTCS HA PYCCKUU SI3bIK:

a) cymiectBuTelabHbIM: The buyers examined the goods carefully before concluding
the contract. [Tokymareau TIATEILHO OCMOTPENIH TOBAp J0 3aKJIIOUCHUS KOHTPAKTa,
0) uanduautuBom: The poor quality of the samples prevented the buyers from making
another order. Huskoe kadecTBO 00Opa3sIioB MOMEMIAIO MOKYIATEIIIM CJCNaTh €Ille
OJIVH 3aKas3;

B) neenpuyactuem: Only by exporting their own goods ... Tonbko 3KCOPTHPYST CBOM
COOCTBEHHBIC TOBAPHI ...;

') TJarojoM B Ju4HOU ¢opme, npudem repyuauii B popme SIMPLE ykaspiBaeT Ha
onHOBpeMeHHOCTh nelictBusi, a B ¢dopme PERFECT — na mpeamecrBoBaHue u B
MOCJICIHEM Cllydae MepeBoauTCs (opMoi Mmporieaiiero BpeMenu: They insisted on
the question being reconsidered. Onu HacTauBajiM Ha TOM, YTOOBI BOMNPOC OBLI
nepecMmoTpeH. The author reports having applied a new method. Astop cooOriaer o
TOM, YTO OH IPUMEHUI HOBBIA METO/I.

[TputskaTenbHOE MECTOMMEHHME WM CYUIECTBUTEIBHOE, CTOSIIEE Mepe.
repyHIUEM, YKa3bIBa€T Ha CyOBEKT WM OOBEKT IEUCTBUS, BBIPAXKEHHOTO TEPYHIUEM.
(B mepBoM cnyuyae repyHaui uMeeTr popMy AEHCTBUTENBHOTO 3aji0ra, BO BTOPOM —
cTpasaTeNbHOTro): EXCuse my coming late. VI3sunute 3a onosznanwue. | am surprised at
his being awarded the prize. Mens yauBIseT, 4TO €My JajIH IPEMHUIO.

['epynananbHblii 000POT UCTIONB3YETCsl, YTOOBI MOTYEPKHYThH JACHCTBHE, MPOIIECC
WIN COCTOSIHHE MPEIMETA.

JlelicTBue WM COCTOSIHME, BBIPAKEHHOE TEPYHIMEM, MOXKET HMETh CBOU
cyobekT. B 3TOM ciywyae mepen repyHAHEeM BCEra CTOUT: CYIIECTBUTEIBHOE B
MNPUTSKATEIBHOM — MaJeke WM NPUTSHKATeNIbHOE  MECTOMMEHHE, WU
CYILIECTBUTENIbHOE B OOILEM Najeke, KOTOPhIE U SBISAIOTCS CYOBEKTOM JEHCTBUS
aMb0 COCTOSHUS, BBIPAKEHHOTO TepyHIueM. Takue repyHAUaIbHbIE O00O0POTHI
NepPEeBOATCA MPUIATOYHBIM TPEAIOKEHUEM C COI30M  umo (umobvl) C
IOpeaIIeCTBYIOIUM eMy MecTomMmennem mo. Dr. Brown's being absent was very
strange. OrcyrctBue na-pa bpayna Obuio oueHb ctpanHo. = To, uro a-p bpayn
OTCYTCTBOBAJI, ObLJIO OYE€Hb CTPAHHO.

Ecnu repynauii umeer ¢popMmy CTpaaaTebHOrO 3ajiora, TO CTOAIIee Nepen
HUM CYIIECTBUTENbHOE (WM MECTOMMEHHE) SBIAETCA OOBEKTOM JEHCTBUS,
BBIPOXKEHHOI0 repyHaueM. Ilpu mepeBojie 3TO CyIIECTBUTENBHOE MM MECTOMMEHHUE
CTAaHOBMTCS IONOJIHEHUEM TOT'O MPUIATOYHOTO MPEITIOKEHNSA, KOTOPOE COOTBETCTBYET
aHTJIMHACKOMY TepyHIuanbHOMY obopoty: He insisted on my being examined by a
physician. OH HacTauBan Ha Mom, YmMooOblL MeHsi OcCMOmpesl Bpau.

IIpuyacTue BbICTYyHaeT B NPEMJIOKEHHHM KAaK B KadyecTBE ompeneseHus (3a
ucKiIroYeHneM nephekTHbIX (opM), Tak U (YHKIMU OOCTOSTEILCTBA (BPEMEHH,
NPUYKHBI, 00pa3a AeCTBUS, COMYTCTBYIOMIUX OOCTOSTENBCTB).

B ¢ynkuyuu onpeoenenua npuyactue oObIYHO mepenaeTcs MO0 MPUYACTUEM,
MO0 MPUAATOYHBIM OIPEACIUTEIBHBIM MPETIOKEHUEM.

B @yukyuu oo6cmosamenscmea TpUYaACTHE YA€ BCEro IEPENACTCS
J€enpUYacTHBIM 000POTOM WJIM TPUAATOYHBIM MpejuioxkeHueM. Eciu B pycckom
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SI3BIKE TTPUYACTUE WJIU JISCTIPUYACTHE OOBIYHO BBIPA)KAaeT JOIMOJHUTEIBHOE Ka4eCTBO
WX JICUCTBUE 10 OTHOIICHUIO K TOMY, KOTOPOE BBIPAKEHO CKA3yEMbIM MPEII0KCHHS
(OH mien mo yiuiie, MOTJIsAbIBAs MO CTOPOHAM), TO AHTJIMHCKOE MPUYACTHE MOXKET
BBIP)KAaTh BIIOJHE PAaBHO3HAYHYIO MBICIb. B 3THX cilyyasx cieayeT MepeBOIUTH
nmpryacTue JIMYHBIM rarojom: He went along the street, meeting old friends at every
corner. OH 1Ie 10 YJIHIIe, ¥ Ha KaXKJIOM YIIIy €My BCTPEUATHCh CTAphIC IPY3bsl.

WHoraa 0TKa3 OT UCIOJIb30BaHUS IPHYACTHS W JCCTPUIACTHS IIPH MIEPEBOJIC
AHTIIUICKUX TPUYACTHH MOXET OBITh BBI3BAH CTHJIUCTHUYCCKHUMH COOOpaKCHUSMHU:
When she had got down, she took me by the hand, led me, wondering, into the
kitchen. Bmecto «moBena MeHs, yIUBICHHOTO...» I€J1eCO00pa3HO HCIOIb30BaTh «K
MOEMY BEJIMKOMY yJIHUBICHHIO ...».

AOcoaoTHble KOHCTPYKIMH (AK) — »3TO KOMIUIEKC, COCTOSAIIMNA U3
CYOBEKTHOTO 4jIeHA (CYIIEeCTBUTEIHHOTO, MECTOMMEHHS) U MPEINKATUBHOTO WICHA
(mpuyacTHsi, MpUIaraTebHOr0, HApEUus, MPEIJIOKHON TPYIIbI), I/Ie CYObEKTHBIM
YJIeH BBINOJHICT (PYHKIHMIO TOJUICKANIETO IO OTHOIICHUIO K MPEIUKATUBHOMY
4JICHY, HE ABJISSICh MTOIJICIKAIIMM JIJISl BCETO MPEIOKEHUSI.

AK He umeeT (HOPMaIBHOTO COOTBETCTBUSI B PYCCKOM SI3BIKE, MOITOMY B
KaXJIOM KOHKPETHOM Cilydae HEOOXOIMMO BbIOMpPATh BapUAHT MEPEBOJA, KOTOPBIH
OyzieT onpaBliaH C JOTMYECKOW U CTUIIMCTUYECKOM TOUKH 3PCHHUSI.

YeTsipe OCHOBHBIX BapuaHTa nepeBoaa AK:

1) mpumarounoe oOcrosiTebecTBeHHOE Tpemioxenue: The God willing, the man
would live. Eciiu 6yzaer Ha To Bosist Bora, oH BBDKUBET;

2) mpocToe MpeIIOKEHNE B COCTaBE CIIOKHOCOYMHEHHOTO C COI03aMHU U, d, Npuyem,
wi 0eCCOro3HOE MpeIOKEeHNe, WIH OTHeIbHOe mpemioxenue: The agenda being
exhausted, the sitting was closed. [ToBecTka aHs OblIa MCYepIIaHa, ¥ 3aCeTaHUe OBLIO
3aKpBITO;

3) neempuvactHbIii oOopot: “It’s nasty story,” said Grainger, his face grim. Dto
CKBEpHasl UCTOpHUS, — cKasaj [ pelHmKep, MTOMpayHeB;

4) mpemnaoxuelii odopor ¢ mpemimorom c: A frazzled messenger leaped from
horseback, eyes wide. C nomiaau CrpbIrHYJI H3MyYeHHBIH MOCBUIBHBIN C KPYTJIBIMU
OT y»Kaca IJia3aMu.

IlepeBo/ 3ar0JI0BKOB IIPEICTABIISAIOT OCOOYIO TPYAHOCTb.

1 B 3aroioBkax 4acTO OIMYCKAeTCs BCIIOMOTAaTEJbHBIC TJIarojibl, APTHKIIM.
CrnemyeT BOCCTAaHOBUTD ITOJIHYIO KOHCTPYKITHIO MTPEJIOKEHUS, U JIUIIH 3aTeM JIeIaTh
nepeoy. [Ipumep: TUC Leaders to See Prime-Minister. BoccranaBnuBaem MOJTHYIO
KOHCTpYKIHUto mpemioxkenus: Trades Union Congress Leaders are to see the Prime
Minister. Tlpeacrosimas BcTpeda nuaepoB KoHrpecca Tpea-lOHHOHOB € MpeMbep-
MUHUCTPOM.

2 Wnorma onyckaercs ckazyemoe B 1eniom: Talks Today on Steel Industry Pay
Dispute. BoccTanaBnruBaeM NoOJHYIO KOHCTpYKIMio npemioxenus: Talks on the steel
industry pay dispute will start today. Ceroanst HauHyTCsl TIEPETrOBOPHI IO BOIPOCY O
MOBBIIIEHUH 3apa00THOM MJIAThl PA0OUYUX CTAIETUTEHHON MPOMBIIITIEHHOCTH.

3 Ilpu mepeBoje 3aroJIOBKOB MHOTJA MPUXOIUTCS MCHSITh IPAMMAaTHUYECKYIO
KoHCcTpykmuto: The Economy is Privately Owned. B skoHOMuKE TOCHOACTBYET
YaCTHBIN KamuTall.
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4 B 3arojoBKax HCIOJIb3YIOTCS CIOXKHBIE aTpUOyTHBHBIE KOHCTPYKIUU: “‘Buy
British” Campaign. Kammanus mnon jo3yHrom «llokymaiTe TONBKO aHTJIHHCKHE
TOBApPBD.

5 B 3aronoBkax MOTryT IIMTHPOBAThCA YbH-HHOYIb cioBa: Russian Link is
Basic to us — the President. «Css3p ¢ Poccueit HeoOXoauma Uil HAcy». 3asiBIIEHUE
[Ipe3uaenTa pecnyOIUKH.

6 B 3aroioBkax BcTpeyaeTcs OOJBIIOE KOJUYECTBO COKpAIICHWH, HA3BaHUH,
UMEH COOCTBEHHBIX, peanuii. B 3THX cllydasx HEOOXOJUMO IT0JIb30BAThCS
CIICLIMAJIbHOW CIIPABOYHOW JIMTEpPATypor. B 3arosioBkax HCHONB3YHOTCA pa3jInYHbIC
CTHJINCTUYECKHE TpUeMbl: MeTadopa, METOHUMHUS, WTpa CJIOB, HPOHUS | Jp. B Tex
CJIydasix, IJie HET COOTBETCTBUS Ha PYCCKOM SI3bIKE, HEOOXOIUMO TEpeaTh CMBICI
100 1aTh pa3bsICHCHHE.

CIIOCOBBI ITTEPEBOJIA

[Tpuctynas k nepeBoay, HEOOXOIUMO ONPEETUTh BEAYUIUH CIOCOO epeBoa,
TO €CcTb Mepy HH(OPMAIMOHHOW YHOPSAOYEHHOCTH JUIsl MEPEBOAHOrO TeKcTa. B
3aBUCUMOCTH OT KOMMYHHUKATHBHOIO 3aJaHUsl BbIOMpaeTcs Ju00 COKpalleHHbIH
(4yacTuuHbIif), MO0 MOJHBIN TiepeBos. CoKpalleHHbIN MepPeBOJl MPUMEHSETCS s
nepefauyd Ha TMEepeBOJSALIEM SI3bIKE HMCXOJHBIX TEKCTOB B IENIX OOLIEro
O3HAKOMJIEHUSI C€ MX COAEp’KaHWEeM, KOIrja MOAPOOHOCTH HE  SBISAIOTCSH
KOMMYHHMKATUBHO CYIIECTBEHHBIMH. [IOJMHBIM mEpeBO MpUMEHSIETCs U Iepeaadu
HCXOJHBIX TEKCTOB, COIEPKAHUE KOTOPBIX MMEET HACTOJIBKO BBICOKYIO 3HAYUMOCTb,
YTO JIOJDKHO OBITh IMPEICTaBICHO MOJIYy4aTesl0 MEPEBOAHOIO TEKCTa B MOAPOOHOM
BUJIE.

Crioco0bl COKpaIlEHHOTO MePEBOa:

Buibopounsiii iepeBoJl UCMONIB3YETCsl MPU TIEPEBOJIC COAEPHKAHUS JOKIAJIOB,
JIEJNOBBIX THCEM, CTAHAAPTHBIX COOOLIEHUH, Ta3€THBIX MAaTEpPUANIOB M JIPYTUX
AQHAJIOTUYHBIX TEKCTOB MJIM BBICKA3bIBAaHUM, KOTJA HYKHO ITOJIYYUTh MPEICTABICHUE O
XapaKTepe MCXOJHOTIO TEKCTa WM CTUJE aBTOpa, HO MOJAPOOHOE O3HAKOMIIEHHE C
HHAMM HE SIBIIIETCS IEPBOOYEPETHOM 3a0a4EH.

DYHKYUOHAbHBIY TIEPEBOJ NPUMEHSIETCA U1l COKPAILECHMS WM YHPOILICHHS
UCXOIHBIX TEKCTOB, KOT/Ia OHU IMpeIHa3HAYEHBI JINOO JJII MAaCCOBOTO YUTATENS, OO
JUISL TIOJy4aTesIed MEHEe BBICOKOTO YPOBHS TOTOBHOCTH K BOCHPHSTHIO TAaKOTO THUIIA
HCXOJHBIX TEKCTOB. K TaKOBBIM OTHOCSATCS pa3IMYHOrO poja MepecKasbl, aganTalllu,
BEpPCUH U T.IL

CriocoObl TOJIHOTO TIEPEeBOIA:

bykeanvuwiti  (OCIOBHBIN)  TEPEBOJ  3aKIIOYAETCs B TOCIOBHOM
BOCIIPOM3BEACHUN HCXOAHOTO TEKCTAa B €AUMHULAX NEPEBOJAIIEIO S3bIKA, 10
BO3MOKHOCTH, C COXPAaHEHUEM Ja)Ke MOpPsAJIKA CIEIOBAHUS JIEMEHTOB. [IpuMensercs
B YUCOHBIX WJIM HAYYHBIX MEJISX, JUIsl aKaIEMUUECKUX M3JaHUN YHUKAIBHBIX TEKCTOB,
B YAaCTHOCTH DI10CA, U T.II.

Cemanmuueckuil TIEPEBOJ, 3aKIIOYAETCS B MaKCHUMAJIBHO IIOJIHOM Nepenaye
KOHTEKCTYaJbHOI'O  3HA4Y€HUs DJJEMEHTOB MCXOJHOIO TEKCTa B  EIMHHIAX
nepeBoasIero A3pika. CeMaHTUYECKM IepeBOJ IMPUMEHSETCI K HCTOPHUYECKUM
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JOKyMEHTaM, TeXHUYECKHUM HMHCTPYKIIHSIM, HAYYHBIM MyOIUKAUSIM U IOPUINICCKIM
JTOKYMEHTaM.

Kommynuxamusno-npaemamuueckuii IepeBOJ] 3aKIIIOYAETCs] B BHIOOpE TaKOTo
NyTH TIEpeadd UCXOAHOU MH(POPMAIUH, KOTOPHIN MPUBOIUT K MEPEBOTHOMY TEKCTY
C aJICKBaTHBIM MCXOJHOMY BO3JCHCTBHEM Ha mosrydareis. To, 4To B 00MXOJe YacTo
HA3BIBACTCS JUTEPATYpPHBIM, XYAO0KECTBEHHBIM IIEPEBOJIOM, MPEACTaBIsIeT Cco00it
MMEHHO KOMMYHHMKATHUBHBIH IEpPEBOJ. DTOT CIIOCOO SBISCTCS ONTHMAIBHBIM JIJIS
XYJ0KECTBEHHOU JTUTEPATYPHI, MyOJUIIUCTAKH, YACTH HAYYHO-TIOMYJISIPHBIX TEKCTOB.

Ycemuwiii nocredosamenvhbiii nepesod — BUJL IEPEBOJIA, B KOTOPOM MEPEBOTUUK
MEePEBOINT Ha ciayX 1-2 ¢pasbl WM HECKOJIBKO OONBIINN (hparMeHT YCTHOTO TEKCTa,
KOTOPBI TPOM3HOCUT OpaTop, MNpUYeM Cpa3y TOCiIe TOro, Kak d3TH (pasbl
Mpou3HeceHbl. TaKkol MmepeBo/I Ha3bIBAIOT TAKXKE a03aIHO-(Pa30BbIM.
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CocraButens:
KOpkeBuu Jlapuca HukonaeBHa

ANALYZING MEDIA TEXTS

[TpakTUKyM 10 pa3BUTHIO HABBIKOB MEPEBOIA
Y MHTEPIPETALNN UHOS3BIYHBIX MEANATEKCTOB
s ctynenToB I kypca HanpaBinenus noaroroku 031300.62

Penakrop E. A. MoryTtoBa

[Toanucano B neyats25.09.14 ®dopmat 60 x 84 1/16 Bymara 65 r/m”
[Teuats nuugposas VYen. new.. 3.25 Yy.-u3a. 1. 3.25
3aka3z 242 Tupax 25 He nis nponaxu

PUILI Kypranckoro rocygapCTBEHHOIO YHUBEPCUTETA.
640000, r. Kypran, yn. CoBerckas, 63/4.
Kypranckuit rocyjapCTBEHHbI YHUBEPCUTET.
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